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To	my	daughters,	Constança	and	Madalena,	
may	they	always	be	free	to	speak.	
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phones	 in	 the	 lives	of	Portuguese	women.	Recent	 theoretical	developments	
suggest	too	little	emphasis	has	been	placed	on	differences	between	women	
themselves.	The	 initial	 impetus	 for	 carrying	out	 this	 research	 stemmed	 from	
contributing	 towards	meeting	 this	 gap	 by	 investigating	 the	 scope	 of	mobile	
phones	as	the	basis	for	the	increased	technological	intimacy	of	women	whilst	
without	reinstating	the	old	binary	oppositions	between	men	and	women.	





This	 work	 is	 theoretically	 grounded	 in	 the	more	 recent	 feminist	 debates	
that	identify	cultural	representation	and	discourse	as	important	carriers	of	the	
gender	system.	 In	 turn,	 this	 is	 rooted	 in	 the	understanding	 that	 the	 relation‑
ship	with	technology	proves	a	gendered	relationship	and	that	gender	is	socially	
constructed.	
The	 study	 is	 located	at	 the	crossroads	of	 feminist	 studies,	 cultural	 stud‑
ies	and	new	media	studies	and	correspondingly	proposing	new	insights	and	




designed	 to	 ascertain	 the	 actual	meanings	 of	 the	mobile	 phone	 to	 different	
groups	of	Portuguese	women	across	different	stages	 in	their	 life	trajectories.	
This	then	argues	that	the	role	women	play	proves	determinant	to	their	usage	of	






nant	 usage	 for	 a	 technology,	 an	Apparatgeist	 as	 proposed	by	 James	Katz,	
the	mobile	phone	instead	takes	on	different	roles	and	affordances	depending	
on	the	women’s	respective	 life	stages.	As	embodied	objects,	mobile	phones	
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Introduction
Gender, not religion is the opiate of the masses
Erwing	Goffman	(Goffman,	1977,	p.	315)


















Feminist	 theory	maintains	 that	 our	 relationship	 to	 technology	 is	 a	 gendered	
relationship	 and	 that	 “technology	 itself	 cannot	 be	 fully	 understood	 without	
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to	gender	 is	West	and	Zimmerman’s	 (1987)	distinction	between	sex,	 sex	category	and	gender	


















ory	proposes	a	 relationship	 in	which	 technology	proves	simultaneously	both	
the	cause	and	consequence	of	gender	relations	(Wajcman,	2004b:	107).	Tech‑
nofeminism	allows	us	to	take	into	account	women’s	agency	and	report	a	more	
complex	account	of	 the	gendering	process	and	susceptible	 to	 incorporating	
contradiction.	Judy	Wajcman	defined	the	challenge	in	the	following	terms:
The	 literature	 on	gender	 and	 technology	 has	grown	 to	become	a	broad	 and	
diverse	field.	It	foregrounds	the	need	to	investigate	the	ways	in	which	women’s	























Women Speak A.indb   19 04/11/16   11:05
20
Women Speak. Gendering the Mobile Phone
and	women	but	rather	throws	the	spotlight	on	the	different	meanings	held	by	
mobile	phones	and	their	trajectory	in	women’s	lives.	





















major	potential	 leverage	out	of	 the	current	 financial	crisis,	hold	an	 increasing	
share	of	the	labor	market	and	are,	contrary	to	popular	beliefs,	highly	interested	
in	technology.	Nevertheless,	and	regardless	of	all	 this	potential,	most	brands	


















tation.	Mobile	 phones	 can	 empower	women	 and,	 in	 an	 increasingly	mobile	
society,	not	deploying	them	to	their	fullest	potential	may	mean	being	left	behind	
on	the	margins	of	the	mobile	revolution.	The	mobile	phones	penetration	rates	
reporting	equality	 in	adoption	 rates	nevertheless	hide	other	phenomena	 that	
hinder	women’s	full	inclusion	such	as	higher	male	smartphone	ownership	and	
the	more	diversified	usage	of	 services	and	 features	by	men,	which	 includes	
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define	 ourselves	 as	 human	 beings	within	 the	 context	 of	 a	 certain	 time	 and	
space.	These	dimensions	are	now	undergoing	 transformation	as	our	experi‑
ence	is	mediated	by	mobile	technologies.	But	how	is	this	transformation	ac‑
tually	 occurring	 in	women’s	 lives?	Are	women	 conquering	 new	 spaces	 that	
were	 traditionally	hostile	 to	 them?	Do	mobile	phones	affect	 the	 regulation	of	
power	and	the	negotiation	of	a	woman’s	place?	Are	women	empowered	with	a	
greater	scope	for	the	management	of	their	time?	









2.1. The Mobile Phone as a new media
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enables;	 the	connection	 to	our	network	of	 friends,	of	comfort,	our	contents,	
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handling	 between	men	 and	women	may	 be	 similar	 (Hans	Geser,	 2006)	 but	
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differences	emerge	whether	in	qualitative	usage	(Hans	Geser,	2004)	or	in	pur‑
pose	and	nature,	and	as	well	as	in	the	discourse	(D.	Lemish	&	A.	Cohen,	2005).
2.2. Portugal as a case study
Being	 a	 ubiquitous	 technology	worldwide,	 some	 authors	 defend	 a	 glob‑







































Theory is a toolbox where you choose your tool 
according to the question and the context 
(Lawrence	Grossberg,	2008	).
This	research	is	rooted	in	an	understanding	of	“communication	as	culture”	
(Carey,	 1992b).	 Carey	 understands	 communication	 as	 “a	 symbolic	 process	
whereby	 reality	 is	 produced,	 maintained,	 repaired,	 and	 transformed	 (…)	 To	
study	communication	is	to	examine	the	actual	social	process	wherein	signifi‑
cant	 symbolic	 forms	 are	 created,	 apprehended	 and	 used”	 (1992b:	 23,	 34).	
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from	 theories	 approaching	 technology	 in	 an	 interactive	 fashion	 such	 as	 the	
social	 shaping	 of	 technology	 (SST)	 (MacKenzie	 &	Wajcman,	 1985),	 the	 so‑
cial	construction	of	reality	(Pinch	&	Bijker,	1987),	and	the	actor‑network	theory	







technology,	 namely	 the	post‑phenomenology	of	Don	 Ihde	 (2002),	 especially	
the	concept	of	intentionality;	Heidegger’s	notion	of	“In‑the‑World” (1962)	and	
the	doctrine	of	“constituting	acts”.	
Phenomenological	 approaches	 to	 everyday	 life	 help	 us	 understand	 how	
meaning	gets	constructed	through	human	actions.	These	actions	also	take	on	












our	 tools	as	 “relevant”	 tools	within	a	 range	of	cultural	practices	 that	already	
reveal	it	as	such	or	such	a	possibility	to	act”	(Introna,	2007:	130).	All	our	inter‑
actions	with	the	world	involve	not	only	our	thoughts	and	our	bodily	capabilities	
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188).	Butler	builds	on	Simone	de	Beuavoir’s	claim	 that	 “one	 is	not	born	but	
rather	becomes	a	woman”	(Beauvoir,	1949)	to	propose	a	theory	of	identity	as	
a	performative	construct:
If	 there	 is	something	 right	 in	Beauvoir’s	claim	 that	one	 is	not	born,	but	 rather	




As	 for	 the	 theoretical	 contributions	 of	 mobile	 communications,	 this	 has	
only	recently	gained	recognition	as	a	field	and	the	research	has	hitherto	been	
dispersed	across	a	wide	range	of	areas	of	knowledge.	The	 field	 furthermore	
still	 lacks	coherent	and	stable	 theories	susceptible	 for	application	as	analyti‑
cal	tools.	Even	the	very	concept	of	mobility	has	become	a	synonym	for	very	
distinct	technologies	such	as	wireless	computing,	new	and	fluid	social	realities,	
space	negotiations	and	 traveling,	 to	name	but	a	 few	 (Ganito,	2007a).	When	
compared	to	other	communication	technologies	such	as	the	Internet,	we	may	
easily	state	that	 the	mobile	phone	has	been	neglected,	 inheriting	the	 lack	of	


























In	 the	absence	of	 a	prolific	 literature,	 this	project	makes	 recourse	 to	au‑
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4. Research Design
Every Inquiry is a seeking. 
Every seeking gets guided by what is sought
(Heidegger,	1962:	24).
Informed	by	the	theoretical	 insights	generated	by	 the	different	 fields	con‑
verging	around	the	proposal	of	a	 feminist	cultural	study	of	mobile	communi‑
















for	mobile	 communication	 campaigns,	mobile	 phone	manufacturers,	mobile	
phone	vendors	and	consumer	associations.	There	 followed	the	construction	







be	 navigated	 as	 best	 befitted	 the	 flow	 of	 the	 conversation	while	 also	 pick‑
ing	up	on	interesting	comments	and	following	them	up	more	comprehensively	
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•		Nesting.	The	nesting	 life	stage	 is	determined	by	 the	beginning	of	a	co‑
habitation	 relationship	 that	may	 or	may	 not	 be	 formally	 constituted	 as	
marriage;
•		Mothers:	contrary	to	the	Marktest	study,	we	have	aggregated	women	with	
children	 at	 different	 ages	 in	 acknowledging	 some	differences	 in	mobile	
phone	usage	according	to	the	age	of	their	dependents	and	whether	these	
are	old	enough	to	have	mobile	phones	of	their	own;


























This	 is	a	non‑probability	 sample	 that	deploys	criteria	of	 relevance	 to	 the	 re‑
search.	This	sample	type	was	adopted	as	it	best	fits	the	“ideal	types”	analytical	
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Part	 III	 relies	heavily	on	contributions	from	the	fieldwork,	 in	particular	the	 in‑
depth	interviews.	Nevertheless,	this	also	spans	those	insights	returned	by	oth‑
er	studies	already	conducted	on	gender	and	mobile	phones	around	the	world	






related	 to	mobile	 phone	 usage	 that	 contribute	 to	 gender	 construction	 and	
















the	 fragility	 of	 gender	 stereotypes	 in	 the	 relationship	 between	 women	 and	
technology.	
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I Part Framing Female Mobility
I’d like to be just like my Dad
He’s handsome and he’s keen;
He knows just how to drive the car,
And buy the gasoline
I’d like to be like my Mom,
She’s pretty and she’s nice;
She knows just how to make the bed,
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We	 cannot	 speak	 of	 any	 chronological	 evolution	 and	 labels	 are	 themselves	
controversial	and	contestable.	Nevertheless,	this	controversy	does	also	serve	
the	nature	of	this	research	and	its	interdisciplinary	approach.	
1.1. Early Feminist Theories on Technology
Early	feminist	theories	were	profoundly	pessimistic	about	the	role	technol‑




















but	rather	to	conform	to	the	aesthetics	of	the	male	standard.	In	Why Can’t a 
Woman Be More Like a Man?,	Bethke	Elshtain	makes	a	strong	case	against	
liberal	 feminism	 for	wanting	women	 to	aspire	 to	a	male	norm	and	 to	corre‑
spondingly	reject	or	undermine	biological	differences,	in	particular	mothering.	
Mothering	is	not	a	“role”	on	par	with	being	a	file	clerk,	a	scientist,	or	a	member	
of	 the	Air	Force.	Mothering	 is	a	complicated,	 rich,	ambivalent,	 vexing,	 joyous	
activity,	which	 is	biological,	natural,	 social,	 symbolic,	and	emotional.	 It	carries	
































of	 a	 culturally	 constructed	 gender;	 women’s	 alienation	 from	 technologies	 is	
thus	explained,	not	in	essentialist	terms	but	rather	as	a	historical	and	cultural	
construction.	 This	 approach	 found	 its	predecessor	 in	Simone	de	Beauvoir´s	
work	and	her	refusal	of	biology	as	destiny.	In	Simone	de	Beauvoir	own	words,	
“one	is	not	born,	but	rather	becomes	a	woman”	(1989,	p.	267).
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The	media	 were	 accused	 of	maintaining	 gender	 stereotypes	 on	 the	 as‑
sumption	 that	audiences	would	not	only	become	affected	by	sexist	content	






about	in	the	1960s	and	1970s.	Betty	Friedan	(1963)	in	The Feminine Mystique 
denounces	sexism	towards	women	in	mass	communication	media	through	a	
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portrait	of	sex	roles	in	women’s	magazines.	A	few	years	later,	Germaine	Greer	
(1971)	in	the	Female Eunuch	also	condemns	the	media	for	encouraging	peo‑
ple	 to	 believe	 that	 happiness	 was	 found	 in	 heterosexual	 romance.	 Another	
landmark	comes	with	Gaye	Tuchman’s	(1978),	Hearth and Home: Images of 
Women and the Media, where	she	presents	the	symbolic	annihilation	of	wom‑





















to	 stereotypical	 effects	 and	 traditional	 socialization	 patterns.	 The	 audience	 is	
thus	implicitly	conceptualized	as	a	rather	passive	mass,	merely	consuming	me‑
dia	messages	(Zoonen,	1994,	p.	18).



















Feminist Media Studies (1994),	Liesbet	van	Zoonen	looks	at	media	production,	
texts	and	audiences	from	a	feminist	perspective.	This	book	now	constitutes	a	
worldwide	point	of	reference	for	feminist	studies	of	the	media.
















duction	with	 technology,	 the	gender	effect	cannot	be	 ignored	 in	 the	design,	
development,	 innovation	 and	 communication	 of	 products.	 New	methodolo‑
gies	began	to	get	applied:	semiology	and	ethnography.	Without	setting	aside	
the	role	of	stereotypes	for	better	understandings	of	media	representations	of	
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gender	 (e.g.,	 cinema)	and	 institutional	discourses	 (e.g.,	 theory)	with	power	 to	
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that	 digital	 technologies,	 and	 particularly	 their	 characteristics	 of	 disembodi‑
ment,	transform	them	into	a	liberating	tool	for	women.	
Recent	feminist	studies	also	began	theorizing	gender	not	as	any	prior	reality	





new	 era	 of	 empowerment	 and	 liberation.	 Some	 even	 contended	 that	 these	
were	 feminine	media	 and	women	were	particularly	well	 equipped	 for	 a	 net‑
worked	 world	 (Haraway,	 1991a,	 1991b;	 Plant,	 1997,	 2000;	 Turkle,	 1984,	
1995).	The	work	of	cyberfeminists,	especially	Donna	Haraway,	proved	pioneer‑
ing	 in	 highlighting	women’s	 agency	 and	 thus	 also	 becoming	 very	 influential	
among	feminist	technoscience	scholars.	
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ing	 the	anti‑technological	stance	adopted	within	most	 feminist	critiques	 that	
perceives	science	and	technology	as	patriarchal	tools	for	oppressing	women.	
The	metaphor	 is	especially	powerful	 in	 its	hybridism.	An	 image	of	“trans‑
gressed	boundaries,	potent	fusions	and	dangerous	possibilities	which	progres‑
sive	people	might	explore	as	part	of	much	needed	political	work”	 (Haraway,	











Critics	 charge	 cyberfeminism	with	 being	merely	 a	 different	 kind	 of	 tech‑
nological	determinism,	even	 if	an	optimistic	one.	Empirical	work	on	 the	 level	
of	women’s	participation	 in	 the	new	media	reveals	 that	 the	situation	has	not	
dramatically	improved	and	that	old	stereotypes	still	remain	in	place	in	environ‑
ments	such	as	virtual	worlds.	Attributing	new	technologies	with	the	power	to	
emancipate	women	also	 restores	a	certain	 form	of	 essentialism.	Should	we	
argue	 that	women	are	better	prepared	 for	a	networked	society	 then	we	are	











mance.	 In	her	essay	Performative acts and gender constitution: an essay in 
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These	 acts	 involve	 actual	 usage	 of	 technology.	 “Individuals	 demonstrate	































of	 stable	gender	 identities	 in	 the	name	of	 the	 reproduction	of	 heterosexuality	
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ficant	pre‑conditions	 for	 these	re‑locations	 is	 relinquishing	both	 the	 fantasy	of	
multiple	re‑embodiments	and	the	fatal	attraction	of	nostalgia	(Braidotti,	1996).	
To	account	 for	 variability,	Braidotti	proposes	 the	 “nomad”	concept	as	an	
attempt	 to	 “explore	and	 legitimate	political	agency,	while	 taking	as	historical	
evidence	 the	decline	of	metaphysically	 fixed,	 steady	 identities.”	 (1994,	p.	5).	
Reality,	 according	 to	 Rosi	 Braidotti,	 is	 never	 fixed.	 In:	 Nomadic Subjects. 
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Embodiment and Sexual Difference in Contemporary Feminist Theory (1994), 
Metamorphoses. Towards a Materialist Theory of Becoming (2002), and	Trans-


















ries	 of	 social	 shaping	of	 technology	 and	 constructivism	whilst	 also	 avoiding	











also	 relates	 to	context	and	 to	 the	collectivity,	 rather	 than	 the	 individual:	 “The	emergence	of	 the	

























The	 research	 aim	here	 include	 applying	 a	 feminist	 perspective	 to	mobile	
studies	and	for	that	purpose	this	chapter	has	sketched	the	feminist	debates	
about	the	gender‑technology	relationship.	Early	feminist	theories	generally	of‑






technology’s	place	within	 its	dynamics,	 rituals,	 rules,	 routines	and	patterns”	 (Berker,	Hartmann,	
Punie,	&	Ward,	2006,	p.	1).
3	 	Website	for	the	abaparu	project:	http://abaporu.net/
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2. On Gendered Use of the Mobile Phone




material	aspect.	Don	Ihde	in	A Phenomenology of Technics (2002)	points	out	
how	“technology	turns	out	in	most	cases	to	have	a	fairly	large	number	of	ways	
in	which	that	technology	is	or	can	be	used	and	these	are	never	restricted	to	








sive	of	communication	 technologies,	 there	has	been	 little	discussion	 framed	
from	a	gender	perspective	and	even	less	from	a	feminist	viewpoint.	As	many	
researchers	do	point	out,	usage	 figures	between	men	and	women	are	simi‑
lar	 (Hans	Geser,	 2006)	 even	while	 differences	do	 emerge	when	 considering	
qualitative	usage	(Hans	Geser,	2004),	its	purpose	and	nature	as	well	as	in	the	
discourse	applied	(D.	Lemish	&	A.	Cohen,	2005).	
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contact	between	men	and	women	from	different	social	classes.	The	same	pat‑
tern	was	again	 repeated	with	 the	 introduction	of	 the	mobile	phone	 that	 first	
targeted	professional	uses	and	men	due	to	the	punitive	consequences	for	non‑
conformity	to	cultural	and	historical	patterns:	“Those	who	fail	to	do	their	gender	























scripts	are	 inscribed	 into	the	technology,	 there	remains	room	for	not	abiding	










































created	by	women.	One	of	 them	was	 the	use	of	 the	 telephone	 for	sociability	
(Martin,	1991:	154).	
Women Speak A.indb   59 04/11/16   11:05
60
Women Speak. Gendering the Mobile Phone
The	first	contradictions	regarding	the	telephone	were	soon	noticeable:	The	
telephone	began	to	be	presented	as	an	emancipating	tool	for	women,	liberat‑










































The	 telephone	 is	 a	 site	 at	which	 the	meanings	of	 gender	 are	 expressed	and	
practiced.	Use	of	the	telephone	by	women	is	both	gendered	work	–	work	de‑




use	 of	 the	 telephone.	 It	 was	 the	 first	 national	 survey	 and	 commissioned	 to	









for	migrant	women	 and	who	 “with	 little	 or	 no	 telephone	 experience	 in	 their	
countries	became	significant	telephone	users”	and	“how	it	relieved	them	from	
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“women	 functioning	as	operators	 in	 the	home”	 (Frissen,	 1995:	85).	Women	
reported	being	responsible	for	answering	the	phone	and	making	all	the	social	
or	family	related	calls:	“traditionally	it	is	considered	to	be	women’s	work	to	put	
time	and	energy	 into	 the	maintenance	of	close	social	 relationships”	 (Frissen,	
1995:	86).	Thus,	 it	 is	here	 that	 the	notion	of	“gendered	work”	 (Lana	Rakow,	













especially	 for	working	mothers	now	able	 to	keep	 track	of	 their	homes	while	
at	their	places	of	work	in	a	role	that	experiences	further	enhancement	by	the	
mobile	phone.
With	 the	 introduction	 of	 the	mobile	 phone,	 researchers	 began	 analyzing	
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instead	presenting	 it	as	a	tool	 that	has	 levelled	the	playing	field	for	men	and	
women;	whilst	 still	 other	 authors	 propose	 the	mobile	 phone	 as	 a	 disruptive	
technology	 for	gender	 roles.	Most	of	 these	however	do	not	account	 for	 this	
contraction.
More	 recently,	 some	 research	 has	 reached	 beyond	 the	 simple	 statistics	
concerning	gender	or	the	polarization	between	men	and	women	and	explored	
the	differences	between	women	themselves.	
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2.2.1. Reinforcing Traditional Roles































compared	to	69.4%	of	boys	 (173);	Parents	also	seem	willing	 to	support	 the	


































attachment.	 In	 one	 study	 about	 new	media	 habits	 among	 young	 people	 in	
Portugal	(Gustavao	Cardoso,	et	al.,	2007),	a	slightly	higher	percentage	of	girls	
own	mobile	phones	and	they	tend	to	value	it	over	other	media	(167).	A	higher	
percentage	of	girls,	36.6%,	say	 their	 life	would	change	 for	 the	worse	 if	 they	
spent	 two	weeks	without	 their	mobile	phone	with	boys	back	on	only	22.5%	
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2003).	Nevertheless,	 research	demonstrates	 that,	as	 regards	personalization	
through	a	picture,	a	screensaver	or	a	ringtone,	actually	men	tend	to	personal‑
ize	 their	mobile	 phones	more:	 55%	 compared	 to	 44%	 of	women	 (Gustavo	
Cardoso,	Maria	do	Carmos	Gomes,	et	al.,	2007).















































with	 the	evolution	of	 the	 telephone	and	 the	 role	played	by	women	 in	estab‑
lishing	a	“calling	culture”.	In	their	case	study	considered	the	mobile	phone	as	
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displayed	a	more	passive	 role:	 “Men	 tended	 to	 talk	more	about	being	more	
able	to	access	others	(...)	women,	on	the	other	hand,	discussed	themselves	in	
a	passive	tone	as	they	were	more	concerned	about	others	being	able	to	reach	




were	 gender	 differences	 in	 the	way	 our	male	 and	 female	 informants	 talked	
about	their	skills	in	using	the	mobiles.	As	expected,	several	women	were	quite	
modest	 in	 their	assessment	of	 their	own	skills	and	 tended	 to	see	 their	hus‑
bands	or	boyfriends	as	more	skilled”.
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with	 technology,	 challenge	 the	 convention	 of	 gaze,	 give	 meaning	 to	 what	 is	
taken,	and	circulate	their	own	expressions	(D.	Lee,	2005:	12).	
2.3. Accounting for complexity in mobile gender practices
Arnold	in	his	paper	On the phenomenology of technology: the “Janus-fac-
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II Part Mapping the Portuguese Mobile Society
It is the framework that changes with each new technology and 



















Women Speak A.indb   71 04/11/16   11:05
72
Women Speak. Gendering the Mobile Phone
1. Gender Practices in Portugal 
Gender inequality has many distinct and dissimilar faces (…) what
is needed is not just freedom of action, but also freedom of thought – the
freedom to question and to scrutinize inherited beliefs and traditional
priorities. Informed critical agency is important in combating












as	 victims	of	 discrimination	 although	 their	 accounts	 of	 daily	 routines,	 needs	






I never felt discriminated against for being a woman. Not here where I have been 
working for a long time, nor when I used to work as a lawyer. I think a big part 
of being discriminated has to do with the way we handle things. Fortunately, we 
are in a country where we have equal rights for men and women, not only in the 
law but also in daily practice. Discrimination is restricted to small and marginal 
clusters of society (…) After my divorce, my routines are the same because I 
used to do everything anyway, we never used to share family responsibilities. He 
did the taxes and the rest was up to me. As for technology, that was always a 
masculine task around the house but, curiously, when he left I decided to buy a 
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computer, which, for me, is something very strange. (Sofia,	47	year‑old,	human	
resource	manager,	divorced,	mother	of	two	teenagers,	sole	caregiver)
There	is	also	a	view	of	feminism	as	old‑fashioned	and	anti‑feminine	as	ex‑
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ces	and	that	 feminism	today	 is	no	 longer	what	 it	was.	Women	today	want	 to	















with	Jean	Serroy.	The	 interview	was	 then	published	 in	an	 issue	of	 the	 journal	 “Comunicação	&	
Cultura”	dedicated	to	“Post‑Gender”	(I.	Gil	&	Ganito,	2010).	
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Although	a	source	of	symbolic	power,	being	the	primary	caregivers	for	the	
family,	and	especially	for	children,	becomes	the	grounds	for	discrimination	 in	
the	workplace	 as	 explained	by	Ana	C.	who,	while	 not	 stating	 that	 she	was	
herself	subject	to	discrimination,	does	recognize	how	women	gain	fewer	op‑
portunities	than	men	because	of	their	family	responsibilities:
I never felt that I was discriminated against but I see that in the job market men 
gain more opportunities than women. Especially when women get to the age of 
having kids. I see men changing jobs more easily and being promoted because 
they have more freedom. When a woman has kids, she holds on to the job she’s 
















availability	 to	remarry	and	to	pursue	their	 love	 life	 (A.	Torres,	2001),	“it’s	very	
common	 for	parents	 to	divorce	 their	kids	when	 they	divorce	 their	wives	 (…)	
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1.2. Work and Employment









children,	 the	sick	and	 the	elderly.	This	dimension	of	women’s	 lives	probably	
constitutes	one	of	the	characteristics	of	Portuguese	society	bearing	a	profound	
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way	means	that	women	have	equal	opportunities	in	the	job	market	and	most	
of	 the	 lost	 opportunities	 in	 fact	 interconnect	with	maternity	 as	 explained	by	
women	at	the	motherhood	life‑stage:
In my job, I feel that I have been discriminated against for being a woman. Al-
though I have a great relationship with my husband, we did make a choice con-
cerning the children’s education that takes up more of my time. I don’t regret 
making that choice but I don’t get to do a lot of things because of my family and 
my responsibilities at home. For example, I don’t get to do a post-graduation 
course. And, in the relationship with colleagues and management, being a mo-
ther is still an issue. Having to be there for the family is socially condemned. 
Having to help a family member who is sick becomes more acceptable than 
keeping up with your family life, such as being home early to pick up the kids 
from school. Even in daily interactions with sponsors, sometimes they want to 
talk to someone in charge – a man – before deciding on a subsidy. Maternity is 
not part of organizational life. I stand up for myself but I felt it every day (Sara,	35	
year‑old,	social	worker,	married,	mother	of	two	children).
I think that being a woman never constrained my life but sometimes indirectly the 
fact of being a woman carries its weight. It’s enough to say that we are asked 
about having kids in job interviews. In my internship interview, I was asked if 
having a child would influence my performance at work. In salaries, there also di-
fferences between men and women (Ana	A.,	34	year‑old,	web	content	producer,	
married,	mother	of	an	infant).
In the job market, I felt that I had fewer opportunities. My daughter was little 
when I applied to a bank and they told me in the interview that it was a pity I 
had a daughter as this meant I could not work nights. I told them that would not 
a problem but still they preferred a man. Even in the place I am working now, a 
man just got in and he has had more opportunities to be promoted just becau-






77%	of	 the	 average	monthly	 gross	wage	 of	men	whilst	women	 still	 earned	
19.3%	 less	 than	men	 in	 2005	with	 the	gender	 gap	even	more	pronounced	
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Oh, yes. I felt discrimination several times. I had a male colleague that did not 
have to do the cleaning tasks and still earned more money. It was a big differen-
ce in salary (Manuela,	56	year‑old,	pre‑retired	saleswoman,	divorced	in	a	new	
relationship,	empty‑nester).
Yes, I have felt discrimination. The first time I noticed it was in a summer job 
picking pears. Wages were different for men and women. Then, I noticed that 
the job descriptions were understood differently depending on whether you are 
a man or a woman and they also paid according to gender. I feel we always have 
to do more to earn the same amount of respect. Because I work with a lot of 
men, I have to excel to show that I am capable of doing a great job. There is a 




interviewee	explained	as	 regards	 the	 lack	of	availability	 to	network	or	simply	
with	the	jobs	women	tend	to	occupy:	
I never felt discriminated against. In my company, we have several policies con-
cerning women’s promotion to high ranking jobs. I even participated in some 
initiatives. But, in the support jobs, we are very penalized in terms of promotions 
and we could say that women mainly occupy those jobs (Estela,	36	year‑old,	
communications	manager,	divorced,	mature	independent).
My perception is that I was never discriminated against for being a woman. But 
if we look at the statistics, objectively there are fewer opportunities for women, 
even at this company. There is an invisible blockage (Cecília,	46	year‑old,	human	
resource	technician,	divorced,	mother	of	a	teenager,	sole	caregiver).
It’s funny because when I started to work I was the only woman doing what I 
did, going to construction sites. But I was always respected. But in terms of op-
portunities to develop your career there are differences that are connected with 
society at large more than company policies. If the abilities are the same, men 
are chosen over women because of their perceived availability because women 
7	 	Source:	MTSS/DGEEP.
Women Speak A.indb   78 04/11/16   11:05
79
Mapping the Portuguese Mobile Society
are thought of as being occupied with the house and the kids. I don’t think that 
is true. They can even work fewer hours but be more focused. But men also do 
their own lobbying. After work, men more easily go for a drink or networking and 
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1.4. Leisure and the Usage of Information and 
Communication Technologies
Mainly	due	to	time	constraints,	women	experience	time	restrictions	as	re‑




We have TV on in the living room and in our bedroom but we end up not seeing 
much TV in the bedroom because I immediately fall asleep (…) If I had help 
around the house, I could watch more TV or read a book without falling asleep 
because I would not have to wake up earlier to get the house chores done (Ana	
D.,	39	year‑old,	business	owner,	married,	mother	of	two	children).
In	 their	 study	 of	 Portuguese	media	 audiences,	 Santos	 &	Cardoso	 (San‑
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 2002 2003 2004 2005 2006 2007 2008
Men 33 39 40 43 46 50 50





 2002 2003 2004 2005 2006 2007 2008
Men 24 29 32 35 39 44 46
Women 15 23 27 29 32 36 38
Source:	INE/UMIC,	National	Survey	to	the	Use	of	Information	and	Communication	 
Technologies	by	Household	2002	–	2008.
Many	explanations	are	offered	 for	 the	persistence	of	 this	gap	 that	Turkle	
designates	 “computational	 reticence”	 (Turkle,	 1988)	 and	 that	 ranges	 from	 a	
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I felt very stereotyped as a girl when I went to live in Oporto in the north of Por-
tugal. It was the little everyday things like home repairs. Once, someone went to 
my house to fix the washing machine and he gave me a written note to give to 
my husband when he got home explaining what he had done to fix the machine. 
When I explained that I did not have a husband, the guy simply told me to give it 
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more	 frequently	while	women	 reference	 their	 families	as	 their	main	contacts	
(74.1%	 of	 women	 versus	 64%	men	 (p.	 19)).	Men	 also	 tend	 to	make	more	
professional	calls	 (7.5%	of	men	against	2%	of	women	 (p.	20))	and	 to	make	
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mobile	 phone	 user	 was	 not	marked	 by	 significant	 gender	 differences.	 The	
report	 identifies	 four	 profiles:	 the	 disconnected,	 the	 involved,	 the	 utilitarian	

















Women Speak A.indb   84 04/11/16   11:05
85





































Women Speak A.indb   85 04/11/16   11:05
86


















Steeped	 in	 digital	 technology	 and	 social	media,	 they	 treat	 their	multi‑tasking	
hand‑held	gadgets	almost	 like	a	body	part	–	for	better	and	worse.	More	than	
eight‑in‑ten	 say	 they	 sleep	with	 a	 cell	 phone	 glowing	 by	 the	 bed,	 poised	 to	
disgorge	texts,	phone	calls,	emails,	songs,	news,	videos,	games	and	wake‑up	
jingles	(P.	Taylor	&	S.	Keeter,	2009:	1).
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Millennials	are	also	the	first	generation	for	which	technology	is	an	important	
feature	of	their	identity:	“it’s	not	just	their	gadgets	–	it’s	the	way	they’ve	fused	
their	social	 lives	 into	 them”	 (P.	Taylor	&	S.	Keeter,	2009:	16);	 “millennials	are	
more	likely	to	treat	their	cell	phones	as	a	necessary	and	important	appendage.	
Many	even	bring	their	cell	phones	to	bed”	(P.	Taylor	&	S.	Keeter,	2009:	32).
Young	 dependent	 women	 fall	 within	 the	 category	 of	 younger	 millennials	













company	abroad:	“in New York, like the movies, where we see those meetings 
in panoramic rooms with a view of Central Park”.	However,	she	is	struggling	to	
finish	high	school	and	so	attending	night	classes.	She	is	completely	dependent	
on	her	computer	and	mobile	phone:	“If I were awake for 24 hours I would use 
them for about 18 hours and I only do not use the mobile phone while asleep”. 
She	feels	a	need	to	always	be	connected	and	mostly	employs	technology	that	
satisfies	that	need	and	enables	her	autonomy	from	other	family	members	that	
control	other	activities	like	television	viewing:	“I only see TV when I have nothing 
else to do on the computer. The TV is always on and my grandmother is always 
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when I used to work, the money was never enough to pay for everything, not 
even for a little trip. It was always a tight budget. I had to pay for the Internet, 
school and gas and part-time jobs never pay much. If I had to buy clothes, it 
















not	then	online,	“not everyone is online at the same time”.	Hence,	if	she	really	
needs	to	talk	to	someone,	the	mobile	phone	is	the	preferred	choice.	
Raquel’s	 technology	uses	are	centered	on	 the	computer	 and	 the	mobile	
phone	that	are	in	daily	usage.	Television,	as	for	many	millennials,	has	slipped	
under	her	radar.	She	has	had	games	consoles	but	now	plays	on	the	computer	
because	she	lacks	the	patience	for	complex	console	games,	“I like to play but 
it has to be something easy because I play to relax and not to tire myself and all 








“I did not even take it to school, and it stayed at home. I just wanted it to text 
my cousins”.	Now,	she	owns	a	Samsung	clamshell	that	she	chose	due	to	her	
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preference	for	the	clamshell	model,	“my mobile phones are always falling so 
this way they get better protected and don’t break as easily”.	Price	was	also	
something	that	she	had	to	take	into	consideration	because	if	she	had	had	no	
financial	 constraints	 she	would	have	chosen	a	more	advanced	model:	 “one 
like my cousin’s which is a Nokia, one of the ones with a touch screen that has 
Skype, MSN and Internet access…it has it all and I think it’s great to be there 






hobbies	 like	cinema,	 theater	or	 traveling.	She	also	does	not	personalize	her	
mobile	phone	as	hers	has	no	features	even	if	she	would	use	images	and	proper	
ringtones	if	she	could.	
Raquel	 thinks	 life	 would	 become	 more	 complicated	 without	 the	 mobile	
phone,	“I would survive. I would not die because I would still have the computer 
so I would be able to communicate. I would especially miss the alarm clock 




turns	back	whenever	 that	happens.	Furthermore,	she	does	not	 feel	 that	 the	
mobile	phone	represents	any	interference	in	her	life,	“when it’s someone I don’t 







“when I am alone in a coffee shop, I sometimes pull out my mobile phone to 
text my friends. It’s a way to be talking to someone”. 
Although	very	dependent,	Raquel	keeps	to	rules	for	her	usage	of	the	mobile	
phone	and	gets	 annoyed	when	out	 having	dinner	with	 friends	and	 they	are	
constantly	 answering	 calls	 or	 checking	 their	mobile	 devices.	 She	 also	 feels	
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en	interviewed:	“We mostly use the radio around the house, we only use the 
TV to watch the news or while we have dinner but after that I use the Internet 
to watch series, do my research or go on Facebook and on weekends I would 
rather go out”	(Constança,	23	year‑old,	university	student,	single,	dependent);	
“I only watch TV on weekends. I share the house with another roommate and 
the TV is in the living room which is basically my room but she turns the TV 
more often than me”	 (Joana,	 20	 year‑old,	 student,	 single,	 dependent).	 The	
mobile	phone	represents	an	important	part	of	their	lives	as	an	extension	of	their	
connection	whenever	unable	 to	be	online.	Whilst	able	 to	choose	 the	mobile	
devices	they	use,	financial	constraints	inhibit	more	sophisticated	usages	such	






tariff	costs:	“me and my boyfriend, we are tag	[an	Optimus©	carrier	brand	for	
a	price	plan	targeting	young	people	that	enables	unlimited	voice	and	text	for	a	
very	low	flat	fee]	and we call each other about seventy times a day, we spend a 




family	pressure	not	to	repeat	the	behavior:	“not being available seems weird. I 
am always afraid something might happen to someone I love”	(Rita,	24	year‑
old,	internship	designer,	dependent).	This	pressure	only	builds	up	over	the	next	
life	stage	when	professional	demands	are	added	to	the	equation.	
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For	 young	 independent	women,	 the	mobile	 phone	provides	 a	 blend	be‑
tween	a	social	networking	and	a	professional	tool	with	their	main	concern	over	


















bilities	and	commitments	such	as	“being forced to keep to a schedule and the 
limited vacation which was confusing for me at first”. Her	networks	of	friends	
and	family	are	all	close	by	but	she	is	now	forced	to	reach	them	by	mobile	phone	
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and	Facebook	because	time	is	scarce	for	anybody	working	and	studying	at	the	
same	time.	Social	networks	and	text	messages	fill	 in	the	void	left	by	the	lack	
of	 physical	 presence.	She	ends	up	doing	 lots	of	 things	 simultaneously	 time	
and	tries	to	balance	her	commitments	with	her	 friends	and	“trying to have a 
balanced life in all fields”.	She	recognizes	that	“women have a more stressful 
life and I think women are more multifaceted, they do more things. They are 
connected to household management but they also have their job and they like 
to go shopping and always look good and that is a lot of work. To fit everything 










as	the	social	organizer	in	her	social	network,	“I like to be proactive and entice 
people to go out. I set up everything and then I send my friends e-mail and 




in	her	choice:	“If it were up to me, I would have chosen according to aesthetics 
and design but my father talked me into buying another brand because, ac-
cording to him, it was better and would last longer and so he even offered to 
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messages	and	voice:	“I valued having a Blackberry exactly because my day is 
so full of activities and tasks and it provides me with the opportunity to have 
a social life inside a professional life. It completes us because it can’t only be 




it: “I would never buy a pink phone but I would buy a white one if it were an 
option for the Blackberry. Even in my notebook purchase that was a question. 
There was a pink, a white and a black one and my sister told me not to buy the 
pink one because I would not be taken seriously. Pink is a childish color and 
because we tend to associate pink with a more feminine woman or more detail-
oriented people might also think we are not professional and serious. I bought 
white because it is still a good color for technology but is still a bit feminine. If I 
could choose, I would choose pink. I still have lots of stuff that are girly and I like 
them a lot. With the mobile phone, I could not choose so I have a black one”. 





expresses	dual	feelings	about	it:	“On one hand, being without the mobile phone 
would be great because I would have a less stressful life. I could enjoy things 
that now I cannot like simply staring at the landscape or being in silence. On the 





even	if	work	related:	“It enables me to answer something in a few minutes and 
get that matter out of the way. I feel more in control and reassured that things 
are going smoothly”.	
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The	changing	routines,	the	feeling	that	time	flies	is	something	that	becomes	
aggravated	in	the	next	life	stage	–	the	nesting	phase.


















her	 financial	situation	as	stable	although	she	said	 it	 took	them	some	time	to	
adjust	to	constantly	changing	jobs	because	in	a	still	short	working	experience	





She	has	always	 lived	her	 life	around	the	same	city	and	hence	her	 family	
and	 friends	all	 live	close	by.	She	 lived	with	her	parents	 for	 three	years	after	
starting	work	and	before	getting	married	and	so	her	experience	of	living	alone	
was	limited	to	an	Erasmus	semester	in	England	where	she	shared	house	with	
her	 then	boyfriend	and	now	husband.	She	describes	her	 life	 as	being	 very	
protected	with	the	only	instability	arising	out	of	the	nature	of	her	position	as	a	
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moving	 into	 the	nesting	phase.	She	admits	 to	having	had	several	conversa‑
tions	with	her	husband	and	ending	up	 in	a	working	division	that	 is	a	kind	of	
compromise	between	 the	 things	 that	he	started	doing	such	as	 the	 financial	
and	bureaucratic	matters	and	the	things	that	he	does	not	like	doing:	“I notice 
the things to do around the house more than him. I have to remind him that 
there are things to be done and he then does them. But there are other things 
that he absolutely does not appreciate like hanging the clothes out to dry. At 
the beginning, it was a bit complicated and we even fought about it but have 
now come to a sort of understanding. It was more difficult in the first year of 
marriage because I expected him to notice the same things that I did but he 
did not have the same expectations about cleaning up as I did. Don’t get me 
wrong; I am very lucky because I know how other men are and he is tidy. Even 
so we have different ways of living and it was a shock”. This	more	traditional	
housework	division	also	extends	 to	 technology	with	her	husband	making	all	
the	 technology	purchase	decisions,	 including	household	appliances	and	her	





nate	her	life	with	that	of	her	friends:	“I have to miss out on many dates with my 
friends because I end up having to work. And I frequently work on weekends 
because I was not able to organize myself during the week. I feel guilty about 
it but I cannot help myself”.	This	lack	of	balance	makes	her	wish	she	had	more	
time	and	more	money	 for	 leisure	and	for	herself.	The	 leisure	time	she	has	 is	
devoted	to	radio	that	she	usually	listens	to	either	on	the	mobile	phone	or	on	the	
computer	and	music	that	she	also	listens	to	on	the	mobile	phone	and	hence	
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and modern and because it takes great pictures. It also has a big screen that 
would be good to access the Internet. But I would have to think about it. I still 
do not know if I really need to have Internet on my mobile phone. I have it on my 
portable pc and I think it is still more expensive to have it on the mobile phone”. 
However,	while	she	values	how	it	looks,	she	does	not	personalize	the	devices	
she	has	had:	“I pick the ringtone but I do not use a music service. When I was 
following the 24 series, I set it up with the soundtrack but that was as far as I 
have gone”. 
She	values	the	mobile	phone	even	more	than	the	computer	as	she	carries	
it	around	wherever	she	goes:	“I can be reached by e-mail or Facebook© but I 
might not see it right away. The mobile phone is the closest physical thing to 
me”.	This	physical	proximity	 translates	 the	sense	of	urgency	with	which	she	
lives	her	life,	the	sense	that	“things might happen and I would not know about 
them”.	This	constant	connection	also	makes	her	want	to	disconnect,	express‑
ing	strongly	mixed	feelings	about	the	impact	of	constant	availability	on	her	life:	
“Sometimes I turn off the mobile phone so that I don’t have any connection 
with the outside world but then I get anxious when I am about to turn it on and 
have a lot of messages that I have to answer and all of which ends up being 
more of a hassle. I feel people related to my work such as students and parents 
are entitled to have my number and so give it out to everybody but then I feel 
the need to step away from all those connections, from the “where are you?”. 
On the other hand, for someone like me that spends her week from school to 
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home and vice-versa, it’s great to be able to keep in touch online or through 







always	be	available,	to	always	be	connected,	“mobile phones are sometimes 
an intruder in the classroom because they are too young to understand the 
rules and obey them. I try to act naturally according to the uses they give them 





Hence,	there	is	little	wonder	that	her	main	need	is	for	stability:	“he is moving 
to the North of Portugal and we still don’t have a place we can call our own. 
He is divorced and so some weekends he has to spend with his son and on 
others we have to visit my parents that live far away and so I don’t get to see 
them during the week. We spend the whole time moving around and we don’t 











felt	discriminated	against	on	the	basis	of	her	gender:	“Not in terms of credibility 
but in terms of recognition, I feel we always have to be one step ahead of men. 
Even in my job, which is usually more feminine, I feel the same because I work 
with a lot of men. We have to excel in our skills to prove them that we can get 
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the job done. There is a lot of prejudice against my role in the company and 






duced	her	online	consumption:	“There was a time when I used to go to Second 
Life a lot but now I only go there for events like a photo exhibition from a friend. 
I don’t go there anymore to socialize. But up to one point in my life, Second Life 
was like going for a coffee after work. I lived alone in Lisbon and it was com-
plicated to take the car and then park it. When I started dating, I found myself 
having less time for that sort of things. Before, I could do whatever I wanted 
with the weekends, and now we have to share availabilities and juggle routines. 
During the week, we also try to do things in a different way and spend less time 







outside	the	office.	She	does	not	personalize	the	device;	“those are annoying 
extras for me” and	she	would	never	choose	a	pink	phone:	“I would choose 
the iPhone because it has an interesting aesthetics and a fabulous marketing 
campaign. But I am happy with my Nokia because I value ease of use. I would 
never choose a pink phone because I am a low profile person and like things 
to match my personality. I would not see a problem in using that kind of device 
but it would have to be in another professional context, a more informal one like 
an advertising agency”. 
Because	of	her	lifestyle,	Patrícia	is	very	dependent	on	the	mobile	phone,	“I 
would die if I had to spend two weeks without one. Only two hours is enough 
to feel naked. I do a lot of work from my mobile and I feel less anxious because 
it is my main point of access. I have no landline phone at home. I feel very 
anxious when I do not have it and I turn back even if I am already half way 
in order to fetch it”. She	also	displays	an	emotional	connection	stating	that	it	
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plays	an	 important	part	 in	 the	 romantic	 relationship	and	 that	she	keeps	 text	
messages	from	her	nephews	to	carry	around	with	her.	She	also	said	that	the	
mobile	phone	kept	her	company	when	she	was	alone	in	a	public	space	and	
that	she	also	feels	safer:	“I park away from home and when I am walking from 
my car to the door step, I like to be talking on the mobile phone until I reach my 
apartment”. She	also	uses	the	mobile	phone	as	an	avoidance	mechanism:	“I 
have sent messages to someone telling them to call me so that I could end a 




es:	“When I am talking on the phone I try to be discreet because we all lose the 
notion of where we are and end up disturbing others. I work in an open-space 
office and so we also try to be careful about ringtones. I usually keep mine on 
vibrating. So now I end up using text messages a lot more, even in my job. 
They come in handy because it’s faster and they are more efficient because it’s 
already written down”.
Nesting	women	have	usually	moved	into	a	new	home	where	they	do	not	













their	 children	might	 have	 or	 because	 leisure	 time	 and	 social	 interaction	 has	
been	dramatically	reduced.	
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tugal	 is	 the	European	country	where	motherhood	bears	 the	 least	 impact	on	
female	employment	and	even	in	terms	of	full‑time	employment.	However,	this	
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major	life	shift:	“We feel the responsibilities in a whole different way: Bills to pay 
and clothes to wash. The first months were really hard, so moving together had 
a stronger impact on my life than getting married two years after”.	Now,	she	
is	going	through	a	second	major	shift	after	becoming	a	mother	and	her	daily	
routines	revolve	around	the	baby:	“The day no longer has days or nights, it’s 
organized in periods of three or four hours”.	
Carla	and	her	husband	have	a	typical	division	of	 labor	that	has	otherwise	
been	described	as	inside	and	wet	jobs	for	her	and	outside	and	dry	jobs	for	him: 
“He is the one that pays the bills or handles any technological issue like cable 
TV, he also does stuff around the backyard or fixing things. I do all the rest like 
cooking and the laundry. I only have outside help with the deep cleaning and 
the ironing”. Being	unemployed,	household	management	has	ended	up	being	
an	even	greater	burden	on	her:	“Now that I am at home more, I end up doing 





DVD.	Now	 that	 she	 is	 home,	 she	 also	 spends	 some	 time	 talking	 to	 friends	
and	family	on	the	mobile	phone.	Nevertheless,	this	all	gets	structured	around	
the	short	breaks	between	breastfeeding	and	taking	care	of	her	baby	girl.	With	
this	 routine,	she	admits	 feeling	stressed	out:	“I think it’s harder for a woman 
because we are in charge of more tasks. The tasks my husband performs are 
not daily. He can work in the garden every on and off week but I have to make 
dinner every day. It was very difficult when I was working. To come home and 
have that responsibility…He only managed dinner on occasions. But society 
is structured that way. The man immediately thinks he is not going to wash 
the bathroom, they think it’s a woman’s job. When we moved in together, my 
husband told me right away that he was not going to take care of the house 
or clean it, he would rather have a maid but there are things that I would rather 
do myself. For example, I like the way I arrange things in the dishwasher, if he 
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does it everything gets confused”. Technology	for	Carla	represents	a	valuable	
help	around	the	house.
Time	pressures	also	bind	part	of	Carla’s	life:	“I feel I have no time to myself, 
to go for a massage or lay on the sofa whenever I want to or to go out for a cof-
fee whenever I feel like it. My life has become dull. On the other hand, I know I 
will miss this time with my daughter. I feel happy for being able to get pregnant 
but I don’t feel 100% fulfilled. I need to have a job and to socialize and go out 
without my husband and daughter. I miss working outside the house, being 





as	reassurance:	“I always think something might happen so I don’t leave home 
without it. I no longer have my own safety to think off. Nothing can happen 
because my daughter is there”.	She	also	values	having	a	camera	on	the	mobile	
phone	more	so	as	to	immediately	share	pictures	with	family	and	other	features	
that	she	did	not	use	before	like	text	messages	and	the	agenda:	“I used to make 
my appointments and reminders on Outlook on my personal computer, I only 
have open source software so I find it easier to use the mobile phone to keep 
track of tasks and appointments and I also use text messages more because 
they are less intrusive in my routine with the baby. I can answer when I am free 
from my baby tasks”.
Carla	 has	 had	 a	 mobile	 phone	 since	 she	 started	 working	 and	 that	 she	
bought	with	her	own	salary.	Now,	she	has	a	Nokia©	that	previously	belonged	
to	her	husband:	“The company gave him this Nokia but he wanted something 
better so he bought a Qtek© for himself and I took his”.	Nevertheless,	if	she	
could	choose,	she	would	have	an	iPhone©	because	“it’s modern and it gives 
you status. I wouldn’t mind having a Diva either but most mobile phones tar-
geted at women seem teenage-like to me”.	She	personalizes	her	mobile	with	
a	photo	of	her	daughter	and	also	uses	a	special	case,	some	charms	and	a	
strap:	“I think the mobile phone can be a fashion accessory but I would have 
to have lots of money to have mobile phones in different colors or one to use 
during the day and another to go out at night. I think a mobile phone can be 
more attractive, have different colors like silver or golden, have a mirror or be 
branded but for me its main benefit is to be able to talk wherever we are”.	So,	
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such	as	games,	Internet	access	or	music:	“I don’t like things to converge and 
so browse the Internet on my notebook and I have an iPod to listen to music”. 
The	mobile	phone	also	plays	a	role	as	a	shield	for	social	interaction:	“I must 
admit that when I am alone in a public place I use the mobile phone as a dis-
traction. It seems that if I am there without doing anything, this might get misin-
terpreted. It seems funny to be eating and staring into space. And maybe that 
is more common in women because we worry more about what other people 
think. A man does not care. I think the mobile phone can be a virtual bodyguard 
in a bar or a restaurant to avoid being approached. It can also be useful when 
we do not want to talk to someone on the street, we can pretend to be on the 




situation	a	complex	matter:	“We don’t live badly but we do have to manage a 
lot. As a couple, we can cope with our expenses because my husband earns 
more than me. We decided that he should work more outside the house and I 
am in charge of the kids. We made choices that we knew would have a cost, 
for example our kids attend a private school. We also have a person that 
stays with them from 4.30pm until I get home. I cut back on traveling and on 
technology, mobile phones; it’s a matter of resource management. We don’t 
have a LCD TV or a fancy car. We also cut back on leisure and the kids eat 
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married	at	28	and	had	her	first	child	a	year	later.	That	for	her	was	the	biggest	
turning	point	 in	her	 life:	“time has to be well managed and you stop making 
decision only for yourself”. She	also	 felt	 that	motherhood	brought	with	 it	 job	
discrimination:	 “I don’t regret having made the agreement with my husband 
that I would take more responsibility for raising the kids but I missed out on a 
series of thing like getting an advanced degree. And in the relationship with my 
boss and my colleagues, I see that maternity is an issue. Having to be there for 
the family is not well regarded. I get home very late because I don’t get any flex-
ibility to work from home and leave early. Being a mother is still something that 
organizations have problems coping with. I stand up for myself but it’s always 














other	 family	members	and	therefore	without	having	to	cook.	This	 is	also	 the	
time	when	she	uses	the	mobile	phone	most	because	it	becomes	her	main	point	
of	contact	for	making	arrangements.	As	regards	all	of	this,	she	feels	completely	
stressed	out:	“I have a very scheduled life. Only now that I have reached 35 am 
I learning to be more flexible because the kids are a bit older and it allows me 




a	priority	in	her	life:	“I wanted to have a LEd TV and maybe another one for the 
kids. But we only have one and it’s really old. I also like listening to the radio and 
we have a good stereo at home but I would also like to have an iPod system. 
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The kids have a Nintendo D © but I also wanted a Wii© but it’s not a priority. I 
like technology and I like to be up to date but the question is that it also takes 
up a lot of space. A camera is something I really have to invest in. I only have 
a camera on my mobile phone. The computer is the one I have at work be-
cause it is a portable one but during the week I try not to take it home because 
I already spend a lot of time on it”.	Her	history	with	mobile	communications	is	
proof	of	her	interest	in	technology.	She	has	had	a	mobile	phone	for	a	long	time	
and	before	that	she	had	a	pager:	“It cost 40 contos [“contos” was the popular 
expression for a thousand escudo and thus 40,000 escudos in the former 
Portuguese currency and the equivalent of €200]. My father bought it for me 
because he also likes technology a lot. The pager was transparent and cute but 
soon after came the first mobile phone. I remember that in my circle of friends 
everybody made fun of me for wanting to have a mobile phone and I was the 
first one to get one. Today, they are more dependent than me”.	She	has	long	
since	used	the	mobile	phone	for	keeping	in	touch	with	friends	and	family,	set‑
ting	up	social	engagements	but	 it	has	never	played	a	 role	 in	her	 job.	Whilst	
nowadays	she	sometimes	gives	her	number	out,	 that	 remains	 rare.	Besides	
voice,	she	uses	text	messaging,	the	camera	and	the	agenda	to	keep	track	of	
birthdays	and	to	store	messages,	“It’s my memory but I am not dependent on it 
and not as much as my husband. I turn it off at night and if my husband is with 









definitely choose one with a good camera and, if I had no financial restrictions, 
I would have one with Internet access and would use MMS more. I would 
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The	mobile	phone	also	carries	an	emotional	affordance	 for	Sara:	 “lots of 
exchanged text messages. It is also a way of solving a question or a problem 
when we are away from each other. And it’s private so I can walk away from 
my colleagues when I am in the middle of an argument”. She	also	reports	how	
mobile	phones	are	more	personal	and	informal	and	landlines	more	professional	
and	formal:	“If it’s professional and formal, I prefer to call the landline even if I 
have someone’s mobile phone. But, if it is personal, I will call their mobile, for 
example, the parents of my son’s colleagues. I think it is less formal to call them 











“that moment when you get home and you want to do nothing, is no longer 
possible. I miss having moments of our own but at the same time we can no 
longer live without the kids. If they don’t sleep at home, we need to have a pro-
gram because otherwise we can’t stand the silence. But I definitely miss having 






ready	for	bed.	After	that,	she	tries	to	watch	some	TV:	“After half past nine they 
all know that the remote is mine. Until that time they, including their father, can 
watch whatever they want but after that I decide. We have a TV in our bedroom 
but we don’t watch it much because I immediately fall asleep”.	On	weekends	
the	family	tries	to	go	out	and	see	other	relatives	but,	in	her	daily	routine,	Ana	
cannot	count	on	her	husband’s	help	and	she	recently	lost	the	professional	help	
she	had	around	the	house:	“All the tasks are mine. He only helps with the kids 
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like giving them a bath. Even basic things like putting the clothes in the hamper 
he does not do. I am not happy about it. I used to have a person coming four 
days a week that kept everything clean but we had a disagreement and it’s hard 
to replace someone like that. I was also hoping that this might prove an oppor-
tunity to educate my husband and my kids but it’s been six months and I don’t 
seen any improvements. He simply does not perform the tasks he commits to 
doing and I end up having to do everything”.	So,	once	again	for	Ana	the	main	
need	in	her	life	is	more	time	to	be	with	the	kids	and	for	herself,	“to be able to 




to	play	videogames	but	now	“I gave it up for the kids. I lost interest in it”. As	
for	the	mobile	phone,	she	is	an	early	adopter	has	had	one	since	1997	that	she	
bought	for	professional	reasons.	Now,	she	has	an	iPhone©	that	her	husband	
picked	for	her,	“At first, I did not want it but now I am pretty happy. It has a large 
screen and I can use it as a calculator so I don’t have to carry one with me.” 
The	features	she	uses	most	are	voice	and	text	messages	and	the	Facebook	
app.	She	also	values	the	aesthetic:	“I think mobile phones represent a person’s 




the weekends, I make myself forget about it. If the battery runs out on a Friday, 
I don’t charge it until Monday. I think people use it too much especially the 
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2.2.5. Sole caregivers: Cecilia, holding the world on her 
shoulders;
Single	mothers	are	even	more	time	and	financially	constrained	and	hence	











impacted	on	how	she	managed	her	time	and	her	priorities:	“I needed to devote 
my full attention to my son when he was with me even if I was studying. I had 
to rebuild the way my life was organized, how I managed my house. I had to 















also	became	an	important	tool	in	her	job:	“I would actually have more difficulty 
in giving up my mobile phone than my computer. It’s where I have everything, 
my contact list, birthdays and it’s the easiest way to reach me. I give out my 
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mobile phone number to everyone. I give support to people that are sick at 
home and its easier for them to have a direct line to me and while all my col-




not	 personalize	 her	 device	but	 does	 consider	 it	 a	 highly	 personal	 device:	 “I 
would never touch someone else’s mobile phone, let alone my boyfriends or 
my son’s. It’s his space, a personal object”. 
Cecilia	is	heavily	dependent	on	her	mobile:	“It’s always with me. I never turn 
it off. I used to turn it off during the night but when my mother got sick I stopped 
doing so. I am afraid someone might need me. I had to spend a day without 
it and it was a bit hard, not being able to keep track of my son. When I am on 
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mitting	 that	 this	 is	not	common	for	women.	She	 in	 fact	describes	herself	as	
a	 tomboy	when	young	and	 finding	her	 femininity	 later	 in	 life.	Her	 fascination	















invites me to go out for dinner or shopping, I usually accept and I like to be 
available for that sort of thing. Living alone can be pretty lonely and I had to 







Women Speak A.indb   110 04/11/16   11:05
111
Mapping the Portuguese Mobile Society
an	attitude	that	she	feels	people	do	not	find	common:	“When I am browsing for 
something I feel people in stores think I do not know much about technology 
because I am a woman. When I ask for something more complex, they usually 
feel the need to confirm that is exactly what I am looking for. Sometimes they 
think I am mistaken so I try to go straight to what I want without asking and I 
do my research at home”.	
As	for	her	mobile	phone,	she	describes	it	as	being	the	most	private	technol‑
ogy	she	has.	She	got	her	first	phone	at	the	age	of	17	as	a	gift	from	her	father	
with	safety	concerns	involved:	“I felt like a grown-up because I had a mobile 
phone which at the time was something only grown-ups had but pretty fast 
everybody started getting one and mobiles became mundane”.	 She	 is	 very	
self‑conscious	of	being	dependent	on	it	and	so	tries	to	control	its	usage	such	
as	immediately	reaching	for	it	in	a	supermarket	or	mall	when	you	cannot	find	














times I pretend that I am talking to someone. It’s useful for avoiding people 
because they feel intimidated and don’t take the initiative of walking up to us”. 
Years	apart	in	age	but	the	mobile	phone	holds	the	very	same	meaning	for	
Ana	D.	a	56	year‑old	woman	who	lives	alone	with	her	cat.	Ana	is	a	very	hard‑
working	woman	who	 holds	 two	 jobs	 to	 uphold	 her	 independent	 lifestyle:	 “I 
would like to have a person to share my life with but I don’t sacrifice myself for 
that”.	She	has	a	high	level	of	media	usage	that	ranges	from	the	TV	to	daily	us‑
age	of	the	computer,	reading	books	and	going	to	the	cinema.	Because	of	her	
workload,	she	finds	herself	pressed	for	time:	“I wanted to be able to give up 
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my second job as a translator to be able to go to the beach more, spend more 
time with friends, go to concerts and museums”.	She	also	plays	games	on	
the	computer	and	she	does	not	like	sharing	either	her	computer	or	her	mobile	
phone,	“I have too many personal messages there”. 
Safety	was	the	trigger	for	getting	a	mobile	phone:	“Once I got stuck on the 
highway and I could not contact anyone. I also felt I had to get something to 
talk with my dad. Before that, I felt that no one needed to know my wherea-
bouts but we can also lie with the mobile phone”.	Today,	she	has	two,	a	job‑
phone	and	a	personal	one.	The	personal	one	she	chose	because	it	took	good	
pictures	and	because	it	was	a	clamshell	model,	“I am very distracted and I kept 
making calls by mistake”. She	uses	the	camera	to	take	pictures	of	her	cat	but	
the	main	purpose	of	the	mobile	is	to	keep	her	company	and	as	an	emotional	
reassurance	 tool:	 “I keep all my messages and notes in there”. If	 she	could	
choose,	she	would	have	an	iPhone©	because	she	confesses	to	enjoying	tech‑
nology	and	would	value	having	Internet	and	e‑mail	access.	
For	Ana,	it	would	be	hard	to	get	by	without	her	mobile,	“without noticing we 















ternet	skills,	is	strongly	dependent	on	her	mobile	phone:	“I feel naked without it 
(…) it’s always in my pocket and goes with me everywhere (…) It is how I keep 
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says	she	“wakes up running and sleeps running against time. Now that I am re-
tired, it’s even worse than when I was working and my husband only helps with 
the car pools because I don’t drive, which is actually my main regret”.	The	daily	
routine	of	 taking	care	of	 three	children	 leaves	 little	space	for	 leisure	activities	
such	as	the	radio	or	the	TV.	However,	she	does	use	the	Internet	on	a	daily	basis	
for	everything	from	paying	the	bills	to	searching	for	child	related	health	topics.	
Time	constraints	 also	 inhibit	 a	 closer	 relationship	with	 friends	whom	she	
describes	as	experiencing	the	same	issues.	To	keep	in	touch,	she	would	rather	













always	turned	on,	“I have five TV sets, one for each room and as I go around 





ities.	She	even	uses	it	for	her	small	handicraft	business:	“it keeps me company 
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and it is also a way of feeling safer. I once had a flat tire in the middle of nowhere 
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the	mobile	 phone	 as	 a	 “tool”	 and	 deploy	 it	 only	 “instrumentally”	 even	while	









not	mean	 they	 do	 not	 value	 the	mobile	 phone.	Women	 value	 it	 not	 for	 the	
device	in	itself	but	rather	for	the	role	it	plays	in	their	lives	and	reporting	a	high	
degree	of	dependency	across	all	life‑stages	even	while	the	underlying	reasons	
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III Part Constructing and Deconstructing Gender in 
Mobile Communication
It is the pervading law of all things organic and inorganic,
Of all things physical and metaphysical,
Of all things human and all things super-human,
Of all true manifestations of the head,
Of the heart, of the soul,
That the life is recognizable in its expression,




are	not	new	but	what	 is	new	 in	 the	mobile	phone	stems	 from	 the	scope	of	
directly	 reaching	a	person	and	not	a	place	and	 thus	 the	mobile	phone	gets	
regarded	as	a	highly	personal	object	and	an	expression	of	user	identities.	Nev‑
ertheless,	despite	being	personal,	mobile	phones	also	serve	as	collaborative	
and	creative	 tools.	They	allow	 their	users	 to	create	and	share	 their	personal	
contents:	whether	pictures,	videos,	music	or	games.	They	are	affective	tech‑
nologies,	objects	of	mediation	for	feelings	and	emotions.	This	emotional	con‑
nection	has	 translated	 into	personalization	practices	 that	 include	wallpapers	
and	ringtones.	They	are	also	multifunctional	and	multidimensional	objects	that	
induce	profound	changes	into	our	contexts:	new	uses	of	time	and	space,	new	




a	 site	 where	 gender	 performativity	 takes	 place	 and	 inquire	 about	 just	 what	
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presentations	of	self	do	women	produce	in	mobile	communications	and	what	






















1. The Performativity of Mobile Phones
The future must no longer be determined by the past. I do not deny that 
the effects 
of the past are still with us. But I refuse to strengthen them by repeating 
them, 
to confer upon them an irremovability the equivalent of destiny,
 to confuse the biological and the cultural. Anticipation is imperative. 
Hélène	Cixous	(1980:	245).	
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ence	 in	two	of	his	works:	Gender Advertisements (1976a) and	The Arrange-
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The	 first	 limit	of	 ‘sexual	difference(s)’	 then,	 is	 that	 it	constrains	 feminist	critical	
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as	 independent,	gazing	directly	outward	or	relaxed	and	calm,	grounded	and	
active	in	their	surroundings	(Jhally,	2009).
In	 such	 a	 binary	 system,	 any	 deviation	 from	displaying	 gender	 normality	
poses	a	challenge,	 in	particular	androgynous	presentations.	Below,	we	shall	














context	 and	 reframed	as	mockery,	 teasing	and	 the	 like”	 (Smith,	 2009:	168‑
169).	 Taking	 ritualized	displays	out	 of	 their	 contexts	provokes	 audiences	by	
causing	strangeness	and	a	sense	of	being	unable	to	read	the	situation.	One	
example	from	the	mobile	communication	industry	comes	with	the	following	ad	
from	Motorola	 in	which	a	woman	 features	but	presented	 in	a	non‑traditional	
gender	display:	 in	a	pose	of	command,	wearing	a	dark	business	suit	and	a	
tie	while	 simultaneously	 displaying	 some	 typical	 feminine	 traits:	 red	 lips	 and	
fingernails.	
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Figure 2.	Motorola©	Press	Advertisement
In	Arrangement between the Sexes, Goffman	 introduces	the	concepts	of	
“gender	identity”	and	“genderisms”.	He	distinguishes	between	the	individually	
enacted	 “genderisms”	 and	 the	 collective	 and	 institutionalized	 practices	 that	
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exaggerated	 masculinity	 or	 exaggerated	 femininity.	 And	 when	 our	 sense	 of	
others’	gender	identity	is	disrupted	or	dislodged,	we	can	become	anxious,	even	
violent	(…)	Understanding	how	we	do	gender	then	requires	that	we	make	visible	
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expressing	fears	of	less	appropriate	contact	between	men	and	women	belong‑
ing	to	different	social	classes	 (S.	Fischer,	1992)	with	 the	same	pattern	again	






In	 much	 the	 same	 way	 as	 the	 “doing	 of	 gender”,	 Butler’s	 theory	 has	
been	subject	to	criticism	both	for	not	taking	into	account	agency	and	for	be‑
ing	 incompatible	with	 any	 theory	 of	 transformation	or	 resistance.	However,	
when	 agreeing	 that	 gender	 is	 constituted	 through	 a	 repetition	 of	 acts,	 this	
also	opens	up	the	scope	for	gender	transformation	through	a	different	series	
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I know some people that snoop around their partner’s messages but I think the 
mobile phone is very personal and private. I would never touch another person’s 
mobile phone, let alone my boyfriend’s. I don’t let anyone use mine. I also don’t 
use my son’s. It’s his space, a personal object.	 (Cecília,	46	years	old,	human	
resource	technician,	divorced,	mother	of	a	teenager,	sole	care	giver)	
This	 “personalization	 of	 networking”,	 as	Barry	Wellman	 termed	 it,	 began	
with	 the	 Internet	 and	 has	 now	peaked	with	 the	mobile	 phone:	 “The	mobile	
phone	could	be	our	personal	miniature	representative”	(J.	Katz,	2006,	p.	51).	
This	personal	connection	–	which	 is	greatly	physical	–	makes	 its	users	want	
their	mobiles	 to	 be	 a	 reflection	 of	 them,	 an	 expression	of	 their	 identity.	 The	
mobile	phone	has	become	a	close	part	of	us	with	many	comparing	its	loss	to	
that	of	a	limb.	We	in	fact	thereby	lose	our	connections	to	our	friends,	contents,	
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Yes I do some personalization. I organized the items on the screen. I used some 
pictures of my mother’s backyard and I chose one of the ringtones from those 
that came with the phone. I tried to personalize it with a song that I like but I 
could not do it. I think we must have some kind of restriction because it’s a 
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company phone. If I could, I would use that music (Estela,	36	years	old,	commu‑
nications	manager,	divorced,	mature	independent).
Another	 finding	was	 that	 while	many	 studies	 center	 on	 the	 personaliza‑
tion	practices	of	teenagers,	the	group	of	women	that	was	most	enthusiastic	




I have three mobile phones, one for each provider. I like to play games, take pic-
tures and use text messages. I use the pictures I take to personalize it and I have 
a ring-back tone service in two of them. I don’t have it for all three because it 
becomes too expensive but I like to know that when people are calling they hear 













an	iPhone.	And	this	one	[Vodafone	360	–	Samsung	M1	–	Pink]	might belong to 
a socialite that values her image (Ana,	56	years	old,	assistant,	single,	mature	
independent).
The Samsung in Black [Vodafone	360	–	Samsung	H1	Black] is for someone who 
buys the mobile phones with reward points because it is not very cute. If I had 
to choose, from this selection, I would pick the Blackberry	[Blackberry	Curve	–	
Black]	because it seems more functional, and best suited to my needs as an 
extension of my office	(Sandra	A.,	35	years	old,	environment	engineer,	nesting).
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Although	there	 is	a	 low	 level	of	personalization,	whether	using	third‑party	
providers	or	personal	content,	that	does	not	mean	that	a	process	of	customi‑
zation	and	self‑expression	 is	not	occurring.	Choosing	not	 to	customize	also	







I think the mobile phone reflects the personality of the person who owns it even 
if sometimes they were not the ones who chose it. The ringtones people choose 





1.1. Color: Much More than Pink
What are little boys made of?
What are little boys made of? 
Frogs and snails
And puppy-dogs’ tails,
That’s what little boys are made of.
What are little girls made of?
What are little girls made of? 
Sugar and spice
And all that’s nice,
That’s what little girls are made of.
Nineteenth	century	nursery	rhyme
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are	 incapable	of	keeping	secrets.	 Integral	 to	pink	 think	 is	 the	belief	 that	one’s	
success	as	a	woman	 is	grounded	 in	one’s	allegiance	 to	such	behavior	 (Peril,	
2002,	pp.	7‑8).














women	 represent	 a	 growth	market	 bigger	 than	China	 and	 India	 combined—
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Without	any	deep	understanding	of	 the	 female	consumer,	companies	 re‑











unmet.	 In	 fact,	 in	 a	 recent	 Saatchi	 &	 Saatchi	 consumer	 survey,	 only	 9%	of	
respondents	attribute	 importance	 to	 their	 gadgets	 looking	 feminine	 (Parmar,	
2007).	The	majority	of	women	interviewed	across	all	 life	stages	reacted	simi‑
larly	 to	pink	mobile	phones	although	 their	 rejection	proved	especially	 strong	
17	 	 Source:	 http://www.gamingbits.com/sony‑playstation‑portable‑psp‑news‑bits/sony‑psp‑
goes‑pink‑in‑europe‑limited‑ed‑starting‑october‑27/
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amongst	the	first	life	stages	in	which	women	are	looking	for	social	and	profes‑
sional	affirmation:
I think that a black mobile phone gives you a more serious look and a pink one. 
I’ve had a pink mobile phone but I knew it would not last me long and that the 
day I got a job and responsibilities I would not use a pink mobile phone even if I 
could choose to have one (Constança,	23	years	old,	student,	single,	dependent).
I personally would never want such a mobile phone because it draws too much 
attention. The mobile phone is something practical that should not stand out. I 
like black or grey models and what I value most is lightness (Patrícia,	33	year‑old,	
economist,	nesting).
I would choose a neutral color. It’s what I like. I think that maybe pink is the anti 
technology color. When I see something in pink, it reminds me of toys. It looks 
like the Barbie phone. I know that it must be a misconception and certainly many 
models are exactly the same except for their color but it’s enough to change 
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Contemporary consumer culture is a sound consuming culture 
in which daily life is increasingly mediated by a multitude of mechanically 
reproduced sounds. 
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separate	fields,	 instead	“artifacts,	 technologies,	and	their	knowledgeable	users	are	seen	 in	their	
actual	interdependency	and	co‑existence	in	processes	of	activity,	ultimately	as	abstract	moments	
in	societal	forms	of	praxis”	(Baerentsen	&	Trettvik,	2002,	p.	59).	In	the	context	of	Computer‑Sup‑







texting	might	afford “keeping	 in	 touch”	better	 than	calling	by	not	disturbing	 the	other	party	be‑
cause	it	is	an	unobtrusive	communication	mode.”	(Sun,	2004,	p.	54).	Bradner’s	concept	of	social	
affordance	 is	constrained	by	 the	 fact	 that	 it	only	approaches	small	groups	and	not	 interactions	






throughout	 this	 research	aligns	most	 closely	with	 the	Bradner	and	 the	Baerentsen	and	Trettvik	
concepts	of	affordance.
Women Speak A.indb   133 04/11/16   11:05
134




















I am not dependent on the mobile phone but people around me are and that 
makes a difference. If, one day, I leave my mobile phone at home, it would not 
matter to me but for others the fact that I am not on my mobile becomes a dra-
ma.	(Ana	A.,	34	years	old,	web	content	producer,	married,	mother	of	an	infant).
I think I would even like to be without my mobile. Sometimes it is such a huge 
obligation. People get mad when we don’t answer or we don’t reply. And I want 
to avoid that conflict. I feel the need to turn it off so that it does not interfere with 
my life but I don’t know if I could actually do it. I feel pressure not to do it. People 
demand your constant availability. Even me: if my boyfriend is driving in his car 
and if I call, and he does not answer, I go crazy. Sometimes when it rings I stand 
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their	 roles	 as	 switchboard	 operators	 or	 secretaries.	With	 the	mobile	 phone,	
although	a	personal	object	 that	 they	may	choose	whether	or	not	 to	answer,	
they	feel	a	heightened	responsibility	over	being	reachable	because	of	their	re‑
sponsibilities	as	coordinators	for	the	home	and	family	life.	
Until recently, I did not feel I was dependent on the mobile phone but now I am. I 
need to be constantly connected, especially with the kids. The first kid was when 







play	 of	 (sub)	 cultural	 identities	 in	 the	 public	 sphere”	 (Elferen	 &	 Vries,	 2007).	
Ringtones	are	“outer	performances”,	that	is	performances	for	those	that	geo‑
graphically	surround	 the	caller	and	 the	answerer.	They	are	what	Sadie	Plant	
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1.3. Image: Pictures of Home
To each their own bubble
Jean	Baudrillard	(1988,	p.	39)
Mobile	camera	phones	have	been	hugely	successful21.	The	mobile	camera	
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(Gye,	2007,	p.	279).	One	of	 the	most	significant	of	 those	affordances	 is	 the	
enhanced	valuation	given	to	daily	life.	Being	a	mundane	technology,	the	mobile	
phone	enables	its	user	to	register	daily	activities	and	happenings.	The	picture	
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networking	site	or	send	 it	 through	an	e‑mail	account.	The	story	stops	being	
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As	 for	 the	photo	album,	 “the	photographic	album	and	 the	mother	are	often	
linked”	(Langford,	2001,	p.	27).	
Now that I am a mother, I use MMS a lot. I also used it while I was pregnant to 
show my growing belly. The mobile phone is only when I want to send pictures. 
I use the digital camera to register programmed moments but even then I take a 
picture with the mobile phone to send and then I will use the digital camera. But 




I take a lot of pictures. In the past, I used to make albums before I had a digital 
camera. Now, I only do this for special reasons – a Christmas gift or anniver-
saries. When I lived with my parents, I was the one that organized the albums. 
Before me, my mother took the pictures and organized them but only when I was 
little. Sergio [husband] loves to take pictures but I never saw him printing them 







I keep the pictures on the mobile phone and on the computer. I usually see them 




I use the mobile phone for spontaneous programs when I do not have the came-
ra with me. I usually prefer the camera but when I do not have it, I resort to the 
mobile phone (Carla A., mature independent). 
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On the previous phone, I had lovely pictures of my grandson, one in particular of 
him crying on his first day of school. I kept asking my children to copy it to the 
computer but they never did and one day the mobile phone got dropped and a 
car ran over it and I lost all my photos (Fatima, empty nester). 













Mobile	phones	are	 “machines	 that	become	us”	 (J.	E.	Katz,	2007),	ma‑
chines	or	devices	that	represent	us	and	present	us	to	others.	Color,	sound	
and	image	are	important	aspects	of	performance	as	communication	(Caron	
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2. Gender, Space, Place and Control
Geography...has meant different things
to different people at different times and
in different places 
(Livingstone, 1992, p. 7).
The	centrality	that	space	has	gained	in	social	theory	led	to	a	so	called	“spa‑
tial	turn”	in	various	fields	from	sociology	to	cultural	studies.	This	has	led	to	a	







also	surrounds	 the	 impact	of	 technology	on	 that	construction	of	 space	and	





The	 pre‑electronic	 locality	 was	 characterized	 by	 its	 physical	 and	 experiential	







was	“an	 irresistible	 intruder	 in	time	and	space”	and	described	the	change	 in	
human	perception	introduced	by	electricity.	
Electronic	speed	tends	to	abolish	time	and	space	form	human	perception.	The‑
re	 is	 no	 distance	 between	 the	 effects	 of	 an	 event	 over	 another.	 The	 electric	
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Communication	 technologies	change	the	space	and	time	 frontiers	 to	hu‑
man	interaction	and	thus	demanding	new	ways	of	organizing	relations	(Carey,	
1992).	According	to	Manuel	Castells,	with	the	advent	of	digital	communication	
and	of	 the	 Internet,	 the	frontiers	and	geographic	 landmarks	transform	them‑
selves	into	“spaces	of	flows”	and	time	seems	to	disappear:
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The	 dominant	 trend	 in	 our	 society	 displays	 the	 historical	 revenge	 of	 space,	
structuring	temporality	in	different,	even	contradictory	logics	according	to	spatial	
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ferent	 spaces	 closely	 relates	 to	 power	 relationships	 (Cresswell,	 2006;	 Urry,	
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2000,	2007).	Different	groups	have	very	different	experiences	of	mobility	that	
are	 regulated	by	 relationships	of	power	 regarding	space:	 “some	are	more	 in	
charge	of	it	than	others;	some	initiate	flows	and	movements;	some	are	more	
on	the	receiving	end	of	 it	 than	others;	some	are	effectively	 imprisoned	by	 it”	
(1993,	p.	63).	
2.1. Women on the Move – Gendering Mobile Space
Gender shapes access to resources, notably time, money, skills and 
technology. 
Access to each of these resources will influence the experience and social 
meaning of mobility 
(Law, R., 1999).
Spaces	and	places	are	very	much	part	of	gendered	identities	and	they	did	





of	men	was	 in	 the	public	arena,	outside	 the	home,	 in	 the	streets	and	work‑
places,	 out	 in	 the	 public	 and	 involved	 in	 production.	A	woman´s	 place	was	
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intersection	of	mobile	technology,	space	and	gender:	homes,	the	streets,	the	
offices,	communities	and	neighbourhoods.	




This stage in my life is when I value being available the most and being in touch 
with people and also doing things with my grandchildren. I don’t drive so I am 
always dependent on my husband picking me up and the mobile is helpful to 
coordinate things (Maria,	60	years	old,	married	empty‑nester).
I think I use the mobile phone now that I am home. I use it to send pictures of 
my baby and I am always thinking that something might happen. Now, leaving 
home with my baby without the mobile phone could be complicated. I no longer 
think only about my safety. Nothing can happen because my baby is there. I feel 






It would be extremely complicated to be without the mobile phone. I would be 
a nervous wreck. If I forget my mobile phone, it seems that I am lost and that I 
need exactly all that I have on my mobile phone. I did not feel this before but now 
it seems that the mobile phone is part of us. I rarely forget it at home because the 
first thing I do in the morning is put it in my handbag. I feel much more reassured 
when I have it and now it is turned on so I do not switch it off when I go to bed. 
Someone might need my help (Fernanda	F.,	52	years	old,	married,	computer	
manager,	empty	nester).
But	some	contexts	remain	resistant	to	change.	Some	places	are	still	very	
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A	 sobering	 counter	 to	 the	 emphasis	 on	 displacement	 and	mobility	 in	 recent	
theoretical	work	as	well	as	in	empirical	studies	lies	in	realizing	that	most	women	









2.1.1. Embodiment and Disembodiment 
All experience is local. Everything we hear, touch, smell, and 
tastes experienced through our bodies. And unless one believes in 
out-of-body 
experiences, one accepts that we and our bodies are permanently fused. 
We are always in place, and place is always with us.
Joshua	Meyrowitz	(2005:	21)
The	body	is	the	“place	of	the	individual”	(McDowell,	1999)	and,	in	the	search	
for	 individualization,	 this	has	constituted	an	 important	site	 for	 feminist	strug‑
gles25	(Pilcher	&	Whelehan,	2004).	Women	have	been	subject	to	such	space	
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Social	spaces	are	not	blank	and	open	for	any	body	to	occupy.	There	is	a	con‑
nection	between	bodies	and	space,	which	is	built,	repeated	and	contested	over	
























In	 the	 intersection	with	 the	mobile	phone,	 two	main	questions	 arise	one	
stems	from	the	bodily	display	of	the	device	itself	with	the	second	arising	out	
of	the	mobile	communication	characteristics	of	disembodiment.	In	the	change	
from	 the	 telephone	 to	 the	mobile	phone,	 there	was	also	a	change	 from	 the	
collective	to	the	individual	and,	in	this	change,	the	device	moved	progressively	
closer	 to	 the	 body.	Mobile	 phones	were	 first	 car	 phones	while	 now	 having	
become	prosthetic	 devices	with	 the	 use	 of	Bluetooth	 earpieces.	 They	 have	
thereby	 become	 a	 “second	 skin	 and	 can	 become	 an	 important	 part	 of	 the	
physical	self	by	extending	the	body”	(Campbell,	2008).	
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The mobile is always with me. If I have to go into another room in the house it 
goes with me. If I am using the vacuum cleaner, I put it inside my pocket to feel 
it vibrate and I do the same for every task that it is loud and there’s a risk of not 
hearing it ring. I feel naked without it (Fátima,	56	years	old,	married,	retired	insu‑
rance	professional,	empty	nester).	
The	bodily	display	or	wearability	of	mobile	phones	is	far	less	noted	in	wom‑
en	 than	 in	men	 because	women	 generally	 carry	 their	mobiles	 in	 their	 bags	
or	purses.	Despite	their	invisibility	when	not	in	use,	there	are	some	gendered	
practices	when	being	used	or	otherwise	put	on	display.	
I never saw the mobile phone as a fashion accessory. I carry it inside my purse 
so as long as I can hear it and it is reliable, that is fine by me (Carla	B.	35	years	
old,	single,	economist,	Young	Independent).	
Studying	class	distinction,	Pierre	Bourdieu	advanced	the	concept	of	“hexis”	












unwanted	phone	 calls	 or	 text	messages	with	 the	 consequent	 resulting	 em‑
barrassment	and	financial	 impact.	Soon,	the	gesture	of	opening	a	clam	shell	
mobile	phone	became	a	feminine	gesture	like	that	of	opening	up	a	vanity	mirror.	
I have three mobile phones, one for each provider and one of them is a clam 
shell and two are slide because all of them block when I close them. I used to 
have different models but sometimes I forgot to close and they kept making calls 
inside my purse and I ended up spending unnecessary money (Deolinda,	51	
years	old,	widow,	owns	a	beauty	salon,	empty	nester).	
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I chose my mobile phone because it was pretty, it took good pictures and you 
can close it. It does not have that problem with the keys. I am very distracted and 
I used to make a lot of calls without wanting to make them (Ana	D1,	56	years	old,	
single,	management	assistant,	mature	independent).	
The	embodiment	characteristics	of	the	mobile	phone	device,	its	nature	of	
“perpetual	 contact”	 also	 gives	way	 to	 the	 user’s	 own	disembodiment26 that 
takes	its	most	radical	form	in	text	messages	where	not	even	the	traces	of	the	
body	conveyed	by	 the	 voice	are	present.	Much	 like	 the	 telephone,	 the	mo‑




avoid	hostility	as	conveyed	by	one	of	 the	women	 interviewed	that	 found	the	
mobile	phone	text	message	service	very	useful	for	managing	the	relationship	
with	her	recent	ex‑husband:
When I dated my now ex-husband, we did not have a mobile phone so I never 
used it to date but, now that we are divorced and there is conflict, I use e-mail 
and text messages to talk to him because it is very hard to talk face-to-face. It 
helps a lot because I end up not getting as nervous as I would if we were phy-
sically together. I don’t have to see his reactions to what I am saying. It helps to 
avoid stress and anxiety. And it was also something I had to get used to using 
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2.1.2. The Street – the High-tech Flanêuse
Everywhere you shut me in. Always you assign a place to 
me. Even outside the frame that I form with you....You set 
limits even to events that could happen with others....You 
mark out boundaries, draw lines, surround, enclose. 
Excising, cutting out. What is your fear? That you might 
lose your property. What remains is an empty frame. You 
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I prefer to be alone to answer the phone and it also bothers me having to listen to 
other people’s conversations unless the other person on the phone is someone 
I know and then it becomes a three way conversation. (Raquel,	20	years	old,	
single,	student).
I think people cross the line when they expose their private life in public Some-
times I end up having to hear those kind of conversations on public transport. I 
would never do that and I do not like seeing it happen. Sometimes it looks like an 
exhibition but perhaps they just lose the notion od where they are. And ringtones 
should also be chosen not to disturb (Cecília,	46	years	old,	divorced,	mother	of	
one,	sole	care	giver).	
When I ride public transport or even on the beach, I feel that people lack respect 
because they talk very loud. My husband even does the same thing. I personally 
do not like to answer the mobile in the street. I would rather use the mobile pho-













My first mobile phone was a present from my father that he gave me because I 
was going to college and I was starting to travel and he preferred I was always in 
reach (Carla	A.,	30	years	old,	tourism	agent,	single,	mature	independent).
I have had one since 1998 when I started working. I had to travel a lot and the 
road was kind of dangerous and my idea was to feel more supported and safe 
(Susana,	36	years	old,	single,	civil	engineer,	mature	independent).
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When I got my mobile phone, I was already working and it was a gift from my 
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Oh yes, that happens to me. If I am in a place with a small amount of people, I 
don’t mind being alone but, if the place is crowded, I feel the need to hold on to 
something and the mobile phone is the most obvious thing (Constança,	23	years	
old,	single,	student,	dependent).
Yes, that has happen to me many times. I have just changed jobs and I have to 
lunch alone plenty of times and the first thing I do is pick up the mobile phone 
and call someone so that I do not feel alone. It’s ready at hand. And it’s not only 
when I am having a meal alone, in other situations when I am waiting for some-
thing or someone, I immediately pick up the phone and call or text someone to 
occupy time (Ana	A.	34	years	old,	married,	web	content	producer,	mother	of	an	
infant).
It’s funny because when I have to eat alone, I immediately take that time to clean 
up the mobile phone and make all the calls I need. It’s good company when a 
person is alone (Patrícia	D.,	36	years	old,	in	a	relationship,	marketing	manager,	
nesting).
Women Speak A.indb   158 04/11/16   11:05
159
Constructing and Deconstructing Gender in Mobile Communication
I have resorted to the mobile phone when I feel unsecure. Sometimes, I pretend 
I am talking to avoid certain people. It’s a very useful tool in that sense. They feel 
intimidated and do not initiate conversation if I am on the mobile. (Carla	A.	30	
years	old,	tourism	agent,	single,	mature	independent). 




Very	much	 as	 the	 trope	 of	 the	 “flâneuse”29,	 the	mobile	 phone	may	 also	
serve	to	subvert	dominant	cultural	paradigms	such	as	in	Japan	where	young	
girls	deploy	the	mobile	phone	to	challenge	masculine	culture	in	public	places:	
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From	a	culture	where	the	gender	divides	have	become	more	relaxed,	the	








2.1.3. The Home and the Office – Juggling Spheres
I find a woman’s intrusion into the House of Commons as embarrassing 
as if she burst into my bathroom when I had nothing with which to defend 
myself, not even a sponge. 






and	 the	 ‘master’	 of	 the	house	being	protected	 in	 this	 sphere	 from	 the	harsh	
competitive	world	of	capitalism.	The	home	became	an	idealized	centre	for	emo‑
tional	 life;	where	 feelings	 that	might	be	disguised	elsewhere	were	allowed	 full	
rein.	Thus	the	home	was	constructed	as	the	locus	of	love,	emotion	and	empathy,	
and	the	burdens	of	nurturing	and	caring	for	others	were	placed	on	the	shoulders	
of	 women,	who	were,	 however,	 constructed	 as	 ‘angels’	 rather	 than	workers	
(McDowell,	2003,	pp.	75‑76).	
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Now that I am unemployed, I end up doing more things. He has some tasks like 
taking care of the backyard but I think it is much harder on a woman who has 
more tasks to be worried about on a daily basis. He can take care of the ba-
ckyard every other week but I can’t cook every other week. I think it is something 
imposed by society. A man immediately thinks he is not going to clean up the 
bathroom. They immediately think it’s something for a woman to do (Carla,	34	
years	old,	unemployed	marketing	manager,	mother	of	a	small	baby).
Indeed,	 we	 still	 see	 a	 traditionally	 gendered	 domestic	 division	 of	 labor30 
where	 women	 are	 both	 the	 main	 family	 caregivers	 and	 responsible	 for	 the	
household	chores.	Even	when	 they	get	external	help	with	heavy	duty	 tasks,	
they	still	have	the	need	to	organize	those	activities:
I notice more things that have to be done around the house. I have to remind him 
of the things that have to be done but there are things that he says he doesn’t 
like doing. In the beginning, it was very complicated and we even argued but I 
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The	mobile	phone’s	precursor,	 the	 telephone,	opened	up	workplaces	 for	





I noted that the same functions were paid and understood in different ways de-
pending on if you were a man or a woman, not as regards credibility but in terms 
of your recognition. I feel we always have to give more than men. That even ha-
ppens in my field, where women are in a majority, because I work in a company 
with a male culture. I have to surpass myself for them to see that I manage to do 





I have a black Blackberry Curve that was a gift from my parents. I would not buy 
a pink one but I would buy white if they had it in white. This question of color 
was even an issue when I bought my notebook pc. I could choose between a 
pink, a white and a black one and my sister promptly said not to choose a pink 
one because no one would take me seriously. And, in fact, while I like pink stuff, 
it is kind of a childish color and because it is associated with a more feminine 
culture, it’s not well regarded in professional settings. So, I ended up buying the 
white one because it’s more feminine than the black but still a professional and 
technological color. But the truth be told, if I could choose I would choose the 








(Lerman,	Oldenziel,	&	Mohun,	2003a,	p.	4).	 In	such	cases,	this	 is	 less	about	
the	performance	of	their	gender	and	more	about	a	masque	for	their	gender.	By	
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her	performance	 in	 the	role	of	contemporary	breadwinner”	 (Arnold,	2003,	p.	
250).	So,	the	mobile	phone	correspondingly	enables	women	to	juggle	spheres.	
I never turn off my mobile phone because it’s my connection to the world, with 
my parents that are becoming old and with my kids that are loose out there. And 
professionally I have to be available 24 hours a day. I only accept turning it off if 
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I bought a mobile phone for my ten year-old son because I get worried about 
being on this side of the river. If something happens, I take too long to get to him. 
In this regard, mobile phones were a great invention. When you have children 




permeability	 of	 boundaries	 between	 home	 and	work	 in	 Australia	 (Wajcman,	
Bittman	et	al.,	2008a),	where	the	results	“demonstrate	that	the	mobile	phone	is	
not	primarily	a	work	extension	device”	(p.	648)	When	asked	what	sphere	would	
be	most	 impacted	on	 if	 they	were	 to	 spend	a	 fortnight	without	 their	mobile	
phones,	our	respondents	assertively	answered	that	the	private	sphere	would	
be	most	affected:
If I had to give up the mobile phone, it would be complicated. Until recently, 
it was not like that but now, with the kids, I feel the need to be in touch. My 
first son was the landmark. Work related it would be positive because it would 
dismiss some contacts but in my private life it would be extremely complicated 
because nowadays I am very much dependent on the mobile phone to coordi-
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This	concept	of	“connected	presence”	or	“families	without	borders”	is	well	
expressed	by	the	women	interviewed:	
The mobile phone is always with me. I never turn it off. I used to do so but since 
my mother became sick and I have always left it on. And even after she died, I 
kept on doing so because I am afraid someone might need me. And my father 
is becoming old as well and I feel more reassured this way. I once spent a day 
without it and it was hard. It is an anguish not to be able to provide for my kid at 


























ogy	 that	would	confront	men;	or	 as	a	 self‑expression	of	women’s	 individual	
personalities.	Once	again,	the	mobile	phone	serves	multiple	purposes:	whether	
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as	a	defence	mechanism,	to	legitimate	women’s	public	presence	or	to	subvert	
traditional	meanings.	
In	 some	 contexts,	 women	 present	 themselves	 as	 “space	 invaders”	 (Pu‑
war,	2004),	they	are	conquering	spaces	that	were	traditionally	hostile	to	them.	
Women	are	“nomadic	subjects”	(Braidotti,	1994)	crossing	and	invading	bound‑
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3. Gendered Time
We are embodied time.
(Manuel Castells, 1996, p. 429)
Today,	we	find	ourselves	expected	to	be	available	in	any	place	and	at	any	











at	 instantaneity,	or	else	by	 introducing	 random	discontinuity	 in	 the	sequence.	
Elimination	of	sequencing	creates	undifferentiated	time,	which	is	tantamount	to	
eternity	(Manuel	Castells,	1996,	p.	464).	














technology	 (Rosa,	2003).	The	discussion	about	 time	scarcity	has	also	centered	on	 the	balance	
between	work	and	family.	
Women Speak A.indb   167 04/11/16   11:05
168














actions	beforehand,	endows	 the	mobile	phone	with	a	strong,	central	 role	 in	
the	restructuring	of	time.	This	is	what	Anthony	Giddens	calls	the	“disembed‑
ding”	of	social	 interaction	 that	constitutes	 the	central	 issue	 to	 this	matter.	A	
fundamental	change	in	the	notion	of	time	happens	whenever	we	may	exist	in	
a	 communication‑sphere	 regardless	 of	 spatial	 boundaries.	 The	 coordinating	
aspects	of	clock‑time	come	under	pressure	from	the	ever	present	and	dynamic	





cocoon	enables	people	 to	“transform	‘dead	 time’	 in	 incidental	 locations	 into	
time	that	is	personally	productive	or	enriching”	(Mizuko	Ito	et	al.,	2008,	p.	74).	
Time	is	also	gendered	and,	in	a	time‑constrained	society,	women	are	per‑
ceived	 to	 be	 amongst	 the	 poorest.	 The	 popular	 question,	what	 do	women	
want,	 most	 commonly	 gets	 answered	 by	 “more	 time”	 (Silverstein	 &	 Sayre,	
2009b).	 According	 to	 Diane	Negra,	 there	 is	 a	 “feminization	 of	 the	 temporal	
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care	versus	5.58	hours	 for	women	with	 the	 retired	population	 returning	very	
similar	numbers:	2.08	for	men	and	5.19	for	women.	These	time	differences	are	
absorbed	by	leisure	time	to	which	retired	men	devote	5.26	hours	versus	3.24	




I wake up in a hurry and I sleep in a hurry. Now that I am retired, it’s even worse 
than when I was working. In the morning, I have to dress two kids, get them 
ready and take them to school. I come back to pick up my other granddaughter. 
Then, I make lunch for her and my husband and I clean up the house. I give 
lunch to my granddaughter and at half past three I have to pick the kids up from 
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school. We get home and it’s time for a bath and getting my youngest gran-
ddaughter ready for her mother to pick her up and, as my daughter is doing her 
master’s degree, so lately she has frequently ended up sleeping over and instead 
of two grandchildren in my care I end up with three. It’s time to get them into bed 
and then I go to sleep in a hurry so the show can start all over again the next 
morning. My husband, who is also retired, only helps with the car pools. He so-
metimes only makes everything worse because he likes to see everything tidied 
up but only actually does something when it is strictly necessary or I ask him to 
do it. With all this, I end up having little or no time for television or a book. I have 
never had as little time as now. When I worked, I had more time. At weekends, 
it’s time for heavy duty cleaning and sometime we go down to our house in the 
country where I also end up doing the cleaning (Maria,	60	years	old,	retired	tea‑
cher,	married,	grandmother	of	three,	empty	nester).
Additionally,	 according	 to	 the	 time	uses	 in	Portugal	 survey,	 the	 feeling	of	
being	rushed	and	time	pressured	 is	also	higher	 for	women	and	 it	starts	at	a	
younger	age	with	41%	of	young	women,	aged	between	15	and	24	years	old,	
stating	 that	 they	 feel	 rushed	 versus	 29%	of	 their	male	 peers.	 The	 statistics	
prove	 fairly	 similar	 in	 other	 European	 countries32	 (Aliaga,	 2006;	Comparable 
time use statistics,	2005;	The life of women and men in Europe. A statistical 
portrait,	2008).
3.1. Time Bind
It is ironic that in a culture so committed to saving time we feel 
 increasingly deprived of the very thing we value
(Rifkin, 1987, p. 19).
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I feel that life is a bit monotonous. I don’t have time for myself, leisure time: to 
do a massage, lie down on the sofa or to go and have a coffee when I feel like 
it. I feel lucky for having a child but I don’t feel 100% fulfilled. I need to have a 
job and time for leisure. I need to go out, meet friends without my daughter or 
my husband (Carla D., 34 years old, unemployed marketing manager, married, 
mother of a toddler). 
I feel a need to get some help around the house.	I’m trying to postpone getting 
help because I am trying to educate my husband and my children but I end up 
thinking that it is a drag to go home at the end of the day and still having the hou-
sework to do and other things that I never enjoy doing. And now there are four 
of us. With that help, I would gain quality of time, to be more around the kids. 
I would not use it to work. Most of the time, I wake up earlier to get the house 
chores done and in that way I could watch more TV at the end of the day or read 


















ties,	 the	women	 interviewed,	across	all	 life‑stages,	 reported	being	burdened	
with	household	responsibilities:
I am getting divorced but the routines are the same because I used to do 
everything and I still do. We did not share the household chores. He would 
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handle the taxes and I did everything else: organize family life, worry about the 
kids, supermarket, pharmacy, paying the bills, social security, shopping for the 
kids (Sofia,	 47	 years	old,	 human	 resource	manager,	 divorced,	mother	 of	 two	
teenagers,	sole	caregiver).
Except for cooking, which is generally my husband’s task, I do everything else. 
But even the cooking, he is not doing much nowadays. But I understand and I 
give him some slack. He also helps with the kids. I do my shopping online but he 
does not clean at all, even basic things like putting clothes in the washing bin. 
All the bureaucracies are also my responsibility. I am not happy about this. We 
used to have house help four times a week but we got into an argument and 
she left and it’s not easy to find someone else. I also thought it would be good 
not to have help so that the kids and the husband could learn some simple rules 
but it’s been six months and there’s been no changes in their behaviors. I would 
like to go back in time. I think it is impossible to share my tasks with my husband 
because he simply does not perform his assigned tasks. The time I waste telling 
him what to do over and over and thinking or worrying if the tasks were done 
or not, I simply do them myself (Ana	D.,	39	years	old,	business	owner,	married,	
mother	of	two	children).
All the household chores are my responsibility. My husband is a very good man 
but he does not do a thing around the house. I have help with the clothes and 
with the heavy-duty chores. My husband only handles the bills and the paper 
work (Fernanda	F.,	52	years	old,	computer	manager,	married,	empty	nester).
Men can help but the woman is always the woman and the mental part, the or-
ganization has to be ours. They (the men) are not proactive. We have to plan and 
then they can execute – some more than others. My husband goes shopping 
but he has to ask first what we need around the house. After our son was born, 
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I feel very stressed out. I have to do a lot of things in little time and I have to do 
them all and because of that I am always running. For me, multitasking is a ne-
cessity and I would do it differently if I could. Women are experts at having a lot 
of things to do at the same time. Women’s time is always more constrained al-
though that is beginning to change. Women have been raised to take on several 
tasks and responsibilities: family, home, and work. Especially in Portugal, where 
women work a lot outside the house, women have a lot of things on their minds. 
While my husband walked calmly to his job, I had to worry about everything else. 
And I think that happens with most women	(Sofia,	47	years	old,	human	resource	
manager,	divorced,	mother	of	two	teenage	boys,	sole	caregiver).
I feel stressed because I do a lot of things at the same time. I learned to work 
and study at the same time. I wake up very early and go to bed very late. And, at 
the same time, I try to fit in lunches with friends. I try to have a balanced life and 
keep up with all my tasks. Yet, I think women have a more stressful life. We are 
multitasking more and we do more things. We are more connected to household 
management but we have to our jobs at the same time, we go shopping and we 
like to look out for our looks and all this is hard work. Managing everything on a 
daily basis takes up a lot of time	(Inês,	25	years	old,	marketing	manager,	single,	
young	independent).
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the	average	maximum	duration	of	episodes	 (blocks	of	 time)	of	pure	 leisure	 is	
longer	for	men.	It	seems	reasonable	to	assume	then	that	women’s	leisure	time	
may	be	less	restorative	than	men’s	(Wajcman,	2008,	p.	65).	
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The mobile phone allows me to manage my personal and family life in a more 
effective way but I feel free when I am able to turn my mobile phone off, espe-
cially if I go out without one (Sara,	35	years	old,	social	worker,	married,	mother	
of	two	children).
I use the mobile phone a lot and I feel that if I leave home without it, I will miss 
it. There’s a lot of stuff I get around on my way to work. We are doing multiple 
things at the same time and that is an advantage. On the other hand, if I could 
spend two weeks without it, it would be great. I would have a less stressful life 
and I could take advantage of things that I can’t now. I end up not looking at the 
scenery or just being in silence. But, once again, I know I would be more an-
xious. Even if I don’t need to use it, it’s always there and that is reassuring (Inês,	
25	years	old,	marketing	manager,	single,	young	independent).




Sometimes I turn it off (laughs) when I don’t want to be disturbed. If I only put it 
in silent mode I would still see when someone calls me or sends me a message 
and I would start thinking about it. It’s pretty common to turn it off and not have a 
connection with the outside world. But then, when I turn it on, I get anxious and 
start thinking that something might have happened. And sometimes I have a lot 




most	 common	 justifications	given	by	 the	women	 interviewed	 for	purchasing	
a	mobile	phone	and	also	commonly	referred	to	 in	other	empirical	studies	as	
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I had some resistance to using a mobile phone until I one day got stuck in the 































benefits:	 “The	survival	of	 the	 fittest	media	means	 the	survival	of	media	 that	most	 fit	our	needs”	
(Levinson,	2004,	p.	12).	The	mobile	phone	allows	us	to	live	in	a	constant	movie	trailer	context.	We	
can	seduce,	prepare,	avoid	and	create	lower	or	higher	expectations.	This	is	the	general	nature	of	
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I would rather use text messages when I don’t want to talk as a way to save 
time and patience (Cecília,	46	years	old,	human	resource	technician,	divorced,	
mother	of	a	teenager,	sole	caregiver).	
I don’t like to speak on the phone so I tend to send an email or a text messa-
ge rather than make a voice call. Only when something is very important do I 





3.5. Balancing the triple challenge of time: work, family, and 
personal time
With	mobile	phones	first	introduced	as	professional	tools,	they	have	com‑














sion.	And	we	could	say	that	the	constant	 introduction	of	 features	and	dimensions	 is	that	which	
pushed	the	mobile	phone	to	its	limits.	Contrary	to	text	messages,	that	was	mainly	an	accident,	an	
unintended	use;	the	concept	of	video	calls	has	been	around	for	a	long	time	but	the	lack	of	control	
over	 presentation	 has	 led	 people	 away	 from	mass	 adoption.	Nevertheless,	 video	 conferencing	
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If I had to be without my mobile phone, it would be better work wise but my per-
sonal life would be worse. I find myself very dependent on it for coordinating little 
things, the daily life tasks. I have a landline phone but it’s not practical. I don’t 
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In vacations, it is good not to have the mobile phone with us but on a daily basis, 
that is very complicated. It’s my contact with my friends and my family. Without 
doubt, the personal sphere would be the one most hurt if I did not have a mobile 
phone. Only recently did I start using it more on a professional basis. Now I so-
metimes give my phone number for professional contacts and I even think that 
doing this gives me more freedom because I can be reached wherever I am and 
not only in the office (Vanda,	36	years	old,	training	technician,	nesting).
Not	only	is	the	mobile	phone	not	intruding	into	family	time	but	it	may	also	
be	 all	 entirely	 the	 other	way	 around.	 Some	 studies	 have	 reported	 that	 only	









[also]	men’s	 leisure	 is	 less	 likely	 to	be	 interrupted	 than	women’s”	 (Bittman	&	
Wajcman,	2000,	p.	185).	There	is	a	lack	of	a	right	to	be	entitled	to	play,	to	have	
fun	or	to	simply	relax	and	as	described	by	these	two	mothers:
I feel completely stressed and the sources for that stress are my routines. I have 
very tight schedules and it seems that I have to be a step ahead of everything. 
All my tasks are tightly programmed. Every day between 8 o’clock and 8:05 my 
kids are sitting down for breakfast and at 20:00 they are having dinner, and it 
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does not matter if I get home at seven or half past seven. And sometimes this 
becomes very heavy on me. I get home, I lay down my jacket and I get to work 
instead of relaxing. Now that I am 35 years old is when I am learning that it is ok 
to be more flexible. Their age also allows for this flexibility because when they 
were little I was so worried if they were happy and about their rhythms – that was 
my priority then. Technology is great with all this, for example, I have a laptop and 
I bring it home during the weekend and I am able to answer e-mails which saves 
me time and the mobile phone also allows me to manage my family life more 
effectively (Sara,	35	years	old,	social	worker,	married,	mother	of	two	children)
I wake up at half past seven and it’s time to take care of my son and go to work. 
I have a long lunch hour, which allows me to go shopping. I get out of work at 
half past five and it’s time for my son. I feel I should have more time for myself, 
to do sports. At the weekends and before I had a son, we did not usually have 
pre-scheduled programs but now my biggest worry is to think of activities for my 
son. Sometimes, while he is asleep, I go up to the computer but it’s been a long 
time since we have gone out to see a movie. Sometimes I use the computer to 
reach people because, when we have kids, there is not much time to be with 
people. The mobile phone is also good to reach people (Sílvia,	29	years	old,	
nurse,	married,	mother	of	an	infant).
This	pattern	also	impacts	on	women’s	use	of	mobile	entertainment	services	
and	other	content.	With	 less	 time	 to	play	and	a	 lower	sense	of	entitlement,	
women	 rarely	make	 recourse	 to	 use	 entertainment	 services	 such	 as	music	
or	games.	In	the	interviews,	women	only	reported	these	uses	in	the	initial	life	













Women Speak A.indb   180 04/11/16   11:05
181















mobile	phone	got	 incorporated	 into	their	 lives	as	a	tool	 for	 the	management	
of	 their	 interactions	with	 family	and	friends	and	for	 the	micro‑coordination	of	














become	the	social	and	family	 life	managers	of	 the	couple.	At	 this	stage,	 the	
mobile	phone	steps	in	as	a	useful	micro‑coordination	tool.	This	trend	only	ac‑
centuates	when	women	become	mothers.	For	mothers,	the	mobile	phone	also	
form	an	electronic	 leash	 for	 their	children	and,	with	decreased	opportunities	
for	personal	contact,	their	own	umbilical	cord	to	the	world	outside	their	job	or	
home.	This	role	of	 the	mobile	phone	may	extend	 into	the	empty	nest	stage,	
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4. Engendering Techno-Fragility 
Au contraire de la fragilité, la fermeté, l’assurance, la maîtrise, 
l’indépendance, la liberté, la force, toutes valeurs que l’on estime viriles
(la fragilité étant femme, selon nos valeurs traditionnelles),
et que l’on peut attribuer à l’homme moderne. (…) Dans ce
contexte, toute fragilité devient une faiblesse. Il y a une façon de sortir de 
ce piège : c’est de ne pas confondre faiblesse et fragilité.
De la fragilité, on peut dire qu’elle consiste à se défaire de son armure, 
à prendre le risqué d’ôter des protections, pourtant nécessaires,
pour accepter d’être sensible ; accepter d’être atteint par autrui comme 
par les différents événements de la vie, voire à être défait pour un




tion	we	are	experiencing	beyond	 the	growing	speed	of	change	 that	 renders	
new	technologies	both	more	visible	and	more	widespread	(Ganito,	2007a).	The	
time	to	reflect	and	ponder	on	their	consequences	is	scarce	and	that	drives	a	
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4.1. Stereotypes old and new 
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1979)	and	contain	a	cognitive	function.	For	Social	Identity	Theory	(Tajfel,	1981),	
gender	stereotypes	play	a	social	function	as	idealizations	of	the	behaviors	and	
actions	of	 two	social	groups,	men	and	women,	 that	 translate	 into	a	socially	











This	conception	of	 the	 feminine	can	be	translated	 into	the	construct	of	a	
fragile	gender.	Media	are	the	traditional	vehicles	of	this	image	of	fragility.	Gaye	





and	 their	 interests.	 Tuchman	 took	 the	 concept	 further	 and	 did	 not	 limit	 the	
concept	of	stereotype	 to	a	 false	 image	or	a	distortion	of	 reality;	she	 tried	 to	
understand	the	whole	process	of	representation	as	definitely	marked	by	gender	
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Hence,	 appealing	 to	 such	women	means	 those	 technologies	 specifically	
addressing	them	being	defined	as	non‑technological	or	embedded	with	codes	
of	 femininity	 that	 would	 make	 them	 non‑threatening	 in	 the	 eyes	 of	 the	 fe‑
male	consumer.	This	process	 is	what	Ellen	van	Oost	designates	as	“Gender	
























35	 	“Gender	Scripts”	 is	an	analytical	 tool	 that	adds	the	gender	dimension	to	 the	concept	of	
“Script”	(Akrich,	1992,	1995).	It	is	grounded	on	the	conception	that	the	user	and	its	context	are	
embedded	 by	 designers	 in	 technological	 objects.	 The	 concept	 does	 not	 imply	 a	 deterministic	
stand,	nevertheless	gender	scripts	“act	invitingly	and	/	or	inhibitantly”	(Oost,	2003:196).	
Women Speak A.indb   185 04/11/16   11:05
186
Women Speak. Gendering the Mobile Phone
because	“just	as	we	know	that	sameness	doesn’t	automatically	lead	to	equal‑
ity,	so,	too,	 is	difference	not	necessarily	 incompatible	with	 it”	 (Kimmel,	2007,	
p.	340).	
Androgyny	 has	 also	 been	 argued	 as	 a	 solution	 for	 inequality	 in	 the	 very	
same	sense	as	degendering.	When	adopting	attitudes	and	behaviors	consid‑
ered	inherent	to	the	opposite	gender,	men	and	women	become	post‑colonial	
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4.2. Mobile Fragilities 
(…) Rien de défini chez l’homme. C’est un être incomplet, une 
ébauche d’être vivant bien constitué. C’est cette incomplétude qui fait sa 
chance. 
Parce que nous ne sommes pas équipés pour vivre dans un milieu par-
ticulier, nous sommes capables de nous adapter à tous. Dépourvus de sché-
mas de 
comportements prémontés, nous sommes voués à être libres et à de-
voir apprendre. Démunis des outils naturels que sont les crocs et les griffes, 
associés 
aux comportements instinctuels, il nous a fallu développer des prothèses 
pour pouvoir survivre
(Liaudet,	2007,	pp.	17‑18).
Although	 cybernetic	 studies	 talk	 of	 a	 post‑human	 era,	we	 cannot	 forget	
that	 the	creation	and	 incorporation	of	 technology	have	always	been	charac‑
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full	 independence.	So,	we	might	then	argue	that	their	identity	is	their	fragility.	
Technology,	and	mobile	phones	in	particular,	because	they	are	highly	personal	
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Understanding	 differences	 also	 means	 understanding	 women’s	 agency,	
how	they	appropriate	technology,	such	as	the	mobile	phone,	to	overcome	their	
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Gendering of the Mobile Phone
























Women Speak A.indb   191 04/11/16   11:05
192
Women Speak. Gendering the Mobile Phone
Contrary	to	the	theory	that	“gender	differences	tend	to	disappear	with	the	





people’s	construction	and	use	of	 them	 (Humphreys,	2005:	811).	Hence,	 for	


























The	 next	 two	 life	 stages	 are	 those	 most	 demanding	 on	 women’s	 time.	 
For	mothers,	crushed	between	the	responsibilities	of	care	giving	and	full	time	
jobs,	craving	time	and	balance	between	professional	and	personal	life,	always	
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they	 have	 to	 arrive	 home	 to	 an	 empty	 house	 and	 hence	 the	mobile	 phone	













affordances:	 safety,	 a	 connection	with	 the	outside	world	 and	entertainment.	
These	women	even	return	high	usage	rates	and	leisure	practices	even	when	






What	 is	transversal	 to	all	 these	women	centers	around	the	mobile	phone	
being	always	the	most	private	and	personal	technology	they	use	or	own.	They	
also	show	a	high	degree	of	dependency	across	 life	 stages	although,	as	we	






Women Speak A.indb   193 04/11/16   11:05
194

























there	 is	 no	 single	 answer:	women’s	 choices	 range	 from	options	 to	 conform	
to	 the	masculine	norm	and	abiding	by	 “gender	 scripts”	 through	 to	 forms	of	
deploying	femininity	as	a	masque	against	retaliation	or	disguising	power	uses	
of	technology	that	would	confront	men	and	as	well	as	self‑expressions	of	their	
individual	 personalities.	 Once	 again,	 the	 mobile	 phone	 serves	 multiple	 pur‑
poses:	as	a	defense	mechanism,	 legitimating	women’s	public	presence	and	




applications	 for	 a	 technological	 tool	 even	while	women	 still	 do	 nevertheless	
recognize	how	the	mobile	phone	empowers	them	by	providing	safety	that	and	















tinues	 to	stipulate	women	hold	 the	sole	or	main	 responsibility	 for	household	
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opportunity	 to	change	 the	stereotype	of	 female	 technological	 incompetence	
even	if	such	requires	much	more	than	pink	phones.	





















wallet:	 “For	a	 technology	 to	evolve	and	become	better	adapted	 to	 its	users	
needs	and	even	more	 important	 to	 their	 social	and	economic	development,	
something	more	than	mere	adoption	is	needed”	(Bar,	2007:	2).	Women	might	







Apple	does	seem	to	have	 found	the	 formula	 for	a	balanced	strategy	with	all	
the	women	 interviewed	 finding	 the	 iPhone©	 the	most	attractive	device.	The	
iPhone©	does	not	offer	pink	coloring	but	instead	combines	a	user‑friendly	in‑
terface,	a	big	screen	for	picture	showing	and	an	attractive	design.	
While	 true	 that	women	 frequently	 seem	 less	 interested,	 this	 persists	 be‑
cause	 they	either	do	not	 feel	 they	 are	 the	 target	 of	 the	media	 campaign	or	











out	 our	 research,	 that	women	 lack	 any	 interest	 in	 technology	 and	 technical	
skills.	Women	should	therefore	not	be	targeted	with	downgraded	male	prod‑
ucts	as	 if	 less	skilled	or	 less	competent.	Women	want	things	that	work,	that	
solve	 their	 problems	with	 less	 unnecessary	 features	 and	more	 added	 value	






single	mother	 and	a	mixture	of	 autonomy,	 safety	 and	 reachability	 for	 empty	
nesters.	 Services	 and	 products	 should	 be	 designed	 based	 on	 these	 needs	
and	expectations	and	not	on	outdated	and	misconceived	marketing	narratives.	
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Future Research
Caminante no hay camino, 






























lation	with	 the	 Internet.	One	potential	 conclusion	 drawn	 from	 the	 interviews	









regular	computer	use.	For	Maria,	 the	mobile	phone	 is	not	an	 important	part	

















Another	avenue	of	 transformation	 that	deserves	close	scrutiny	 is	 that	 re‑
ferred	to	as	the	“iPhone©	effect”	that	seems	to	be	changing	the	dynamics	of	
the	mobile	communications	industry	by	introducing	an	application	based	econ‑
omy.	The	 iPhone©	also	brings	with	 it	a	special	appeal	 to	 the	 female	market	
because	of	its	user‑friendly	interface	and	sleek	design	enabling	women	to	look	
at	smartphones	as	value	added	devices.	As	the	rate	of	smartphones	steadily	
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die”.	However,	 for	 the	meanwhile,	voice	remains	the	killer	app	for	 the	 indus‑
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